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Hospital  victory 


Barring  a  retrospective  wage  freeze  by  the  incoming 
government,  hospital  pharmacists  can  look  forward  to 
a  happier  New  Year  in  1975.  Not  only  will  January  1 
bring  forth  undreamed  of  fruits  for  their  labours,  but 
the  tree  bears  blossom  that  promises  yet  more  in 
March. 

Credit  for  this  transformation  of  the  hospital 
pharmacist  from  the  profession's  "poor  relation" 
must  go  to  the  negotiators  of  the  Association  of 
Scientific,  Technical  and  Managerial  Staffs,  and  its 
divisional  officer  Mr  J.  Mercer.  They  have  achieved 
in  a  single  summer  what  many  would  have  considered 
the  impossible,  and  have  brought  hospital  pharmacy 
to  a  position  in  which  the  deterrent  effect  on  recruit- 
ment of  grossly  inadequate  salaries  is  pushed  into  the 
background.  At  the  new  rates,  most  pharmacists  who 
see  their  future  in  the  hospital  sector  should  be  able 
to  follow  that  path — if  the  rewards  are  not  so  great  at 
first,  the  career  grades  hold  prospects  that  make 
gaining  the  necessary  experience  worthwhile. 

Repercussions  for  general  practice 

General  practice  pharmacists  will  naturally  applaud 
this  long-overdue  award,  but  one  section  cannot  have 
such  a  massive  uplift  without  affecting  salary  levels 
elsewhere.  Inevitably  general  practice  will  look  to  its 
own  remuneration  and  recruitment— and  will  make 
comparisons  with  the  scales  now  offered  in  hospitals. 

The  proprietors'  notional  salary  for  1974  was  fixed 
in  March  at  £3,528  (subject  to  a  cost-of-living 
safeguard).  At  the  end  of  July,  the  Central  NHS 
(Chemist  Contractors)  Committee  claimed  a  30  per 
cent  increase  in  remuneration,  with  the  notional 
salary  to  be  set  at  £4,500.  The  hospital  salaries  up  to 
principal  pharmacist  level  (the  only  ones  fully  agreed 
at  this  stage)  represent  increases  of  about  28-35  per 
cent  on  present  scales,  and  give  base-levels  of  £3,344 
and  £4,482  for  staff  and  principal  grades  respectively. 
With  these  figures  before  them,  contractors  will  be 
looking  for  an  early  and  substantial  offer  from  the 
Department — if  not  an  immediate  further  claim  by  the 
Central  Committee.  Certainly,  hospitals  may  now  hold 
attractions  for  many  discontented  general  practice 
managers,  particularly  when  it  is  realised  that  in  some 
areas  good  retail  experience  would  permit  the  entrant 
to  start  in  the  "staff"  grade. 

From  discussions  with  pharmacists,  C&D  in  August 
recognised  the  signs  of  growing  discontent  among 
contractors  and  pointed  out  that  the  committee 
needed  some  quick  successes  if  those  it  represents 
were  not  to  lose  faith  in  its  ability.  We  were  criticised 
by  some  for  taking  that  line,  but  the  subsequent  trend 
of  correspondence  has  proved  it  to  be  justified.  Now 
the  committee  has  decided  to  seek  an  indication  of 
just  how  far  contractors  themselves  are  prepared  to  go 


in  pushing  their  claim— that  is  in  taking  sanctions 
against  the  NHS  if  the  Department  remain  stubborn 
on  remuneration. 

Perhaps  it  is  a  measure  of  the  difference  between 
the  Contractors  Committee  and  ASTMS  that  only  at 
this  stage  of  the  negotiations  is  the  Committee  testing 
the  strength  of  feeling.  A  union  is  able  to  speak  with 
the  authority  of  threatened  concerted  action  always 
in  reserve— and  those  who  face  it  across  a  table  know 
of  that  fact. 

However,  the  rapidity  with  which  ASTMS  has 
achieved  results  for  hospital  pharmacists  in  a  time  of 
"restraint",  social  contracts  and  "economic  crisis", 
suggests  that  "confrontation"  was  not  necessary. 
Perhaps  hospital  salaries  were  so  far  out  of  touch 
with  reality  that  any  independent  assessor  could  see 
how  to  put  forward  a  strong  case.  But  there  remains 
a  suspicion  that  far  less  would  have  been  achieved 
had  it  not  been  for  the  negotiating  strength  and 
experience  of  the  union  team.  Inevitably,  therefore, 
the  award  will  bring  more  calls  from  contractors  for 
"professional"  negotiators  to  act  more  positively 
on  their  behalf. 

A  question  that  has  still  to  be  answered,  however, 
is  whether  there  is  a  price  to  be  paid  for  the  hospital 
award.  So  far,  the  union  has  given  excellent  value  for 
its  membership  fee,  but  Mr  Mercer  has  pointed  out 
that  pharmacists  could  "close  the  hospitals".  He  has 
also  urged  Guild  members  to  become  involved  in  their 
local  trade  union  committees  so  that  they  will  be 
aware  of  each  others'  claims,  struggles  and  disputes. 
"They  may  need  your  support  sometime  and  you  may 
need  their  support  some  time". 

Will  hospital  pharmacists  be  happy  to  use  their 
"strength"  in  the  assistance  of  hospital  colleagues  in 
dispute  ?  Hopefully  the  question  may  never  arise  and 
we  are  sure  that  everything  possible  would  be  done.to 
ensure  that  the  patient  does  not  suffer  from  any  action. 

But  the  recent  experience  of  nurses  and  others  has 
suggested  that  events  move  more  quickly  when  the 
patient  does  suffer.  Contractors  are  likely  to  reject 
such  actions  — they  depend  upon  the  patient  as  a 
customer  and  her  alienation  could  be  a  two-edged 
sword. 

Is  there  a  case  ? 

It  is  a  time  of  decision  for  contractors  and  the 
Central  Committee.  More  money  is  urgently  required 
to  support  the  general  pharmaceutical  services  and  to 
encourage  their  expansion  in  "under-pharmacied" 
areas — is  it  to  come  as  a  result  of  sanctions  or  from 
greater  negotiating  skill  ?  Or  are  general  practice 
pharmacists  to  be  left  with  the  impression — which  they 
know  to  be  false— that  they  haven't  a  case  ?  Or 
rather  that  they  haven't  a  weapon  ! 
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Statutory  Committee  defers 
Care  advertising  decision 


Taken  as  a  whole,  an  advertisement  for 
Care  Chemists  which  appeared  in  the 
Daily  Mirror  on  January  24  constituted 
a  "clear,  albeit  indirect,  advertising  of 
the  professional  services  of  those  pharma- 
cists who  are  members  of  the  scheme". 
That  was  stated  by  Mr  J.  Peppitt  pre- 
senting evidence  to  the  Pharmaceutical 
Society's  Statutory  Committee  on  Tues- 
day. The  Committee  was  conducting  an 
inquiry  following  a  complaint  from  Mr 
D.  Preston,  Merstham,  (C&D,  September 
7,  p  312),  but  .the  chairman,  Sir  Gordon 
Wilmer,  indicated  early  on  that  the 
Committee  would  not  give  a  decision  "off 
the  cuff". 

The  four  respondents  were  the  pharma- 
cist-directors of  Independent  Chemists 
Marketing  Ltd  at  the  time  of  the  adver- 
tisement -  Mr  E.  H.  Butler,  Mr  D. 
Royce,  Mr  D.  N.  Sharpe  and  Mr  J. 
Wright. 

Describing  the  advertisement  Mr  Pep- 
pitt said  that  the  heading  in  large  letters 
was  "MEET  YOUR  NEW  CARE 
CHEMIST".  In  smaller  letters  was  "you 
have  probably  known  him  for  years"  and 
there  was  a  picture  of  a  man  apparently 
representing  a  pharmacist.  Another  part 
of  the  text  read  "You  always  get  good 
service  from  a  Care  Chemist  and  now  his 
knowledge  and  experience  can  help  you 
save  money."  Mr  Peppitt  suggested  that 
the  advertisement  was  objectionable  first 
because  it  offended  against  the  spirit  and 
the  letter  of  paragraph  6  of  the  State- 
ment upon  Matters  of  Professional  Con- 
duct, and  second  because  it  offended 
against  an  unwritten  but  equally  impor- 
tant principle  that  should  be  applied  to 
all  advertising  matter  relating  to  phar- 
macists. 

Invidious  distinctions 

Paragraph  6  precluded  advertising  ex- 
cept in  circumstances  such  as  a  notice 
concerning  NHS  dispensing,  pregnancy 
diagnosis,  use  of  titles  on  facias,  etc.  and 
discreet  announcements  in  the  local  press 
of  new  businesses.  "We  shall  submit  that 
none  of  the  exceptions  apply."  Paragraph 
5  of  the  Statement,  concerning  descrip- 
tions, precluded  the  drawing  of  invidious 
distinctions  between  pharmacies. 

The  facet  of  the  advertisement  which 
suggested  that  professional  services  were 
being  advertised  was  repetition  of  the 
word  "Care"  in  juxtaposition  to  the  word 
"Chemist".  It  appeared  in  the  symbol,  in 
the  heading,  in  the  text  three  times,  and 
in  the  final  exhortation  "put  a  Care 
Chemist  on  your  shopping  list".  Mr  Pep- 
pitt's  submission  was  that  a  member  of 
the  public  would  "inevitably,  perhaps 
without  consciously  appreciating  the  fact, 
arrive  at  the  view  that  the  pharmacists 
whom  they  were  being  invited  to  patro- 
nise were  chemists  who  cared  or  chemists 


who  were  careful,  and  that  they  cared 
and  were  careful  in  the  context  of  the 
professional  services  which  they  were 
offering  to  the  public".  The  link  was 
valid  because  the  notion  of  Care  was 
peculiarly  appropriate  to  the  professional 
services  which  a  chemist  provided  and 
peculiarly  inappropriate  to  his  knowledge 
as  a  purveyor  of  competitively  priced 
traditional  goods.  The  impression  was 
heightened  by  the  benign  figure  in  the 
advertisement  representing  the  pharmacist. 
He  contended  that  use  of  the  word  "ser- 
vice" in  the  advertisement  was  "unfor- 
tunate". 

Reflecting  status 

The   unwritten   Rule   against   which  the 
advertisement  might  offend  was  that  all 
advertising  concerning  pharmacists  should 
be  in  terms  that  reflected  the  professional 
status  of  those  whom  it  was  intended  to 
benefit  and  should  not  debace  or  cheapen 
that  status.  Mr  Peppitt  was  conscious  that 
he  was  treading  on  "unstable  ground" 
and  it  was  wrong  to  impose  on  pharma- 
cists, who  were  capable  of  making  their 
own   judgments,   any   standards   of  text 
and  judgment.  However,  there  must  be 
a  certain  minimum  standard  below  which 
the  pharmacist  should  not  go.  "We  say 
that    the    minimum    standard   has  been 
breached  in  two  specific  respects."  The 
exhortation  "put  a  Care  Chemist  on  your 
shopping  list"  was  unfortunate  and  must 
devalue  the  status  of  a  pharmacist,  and 
to  advertise  the  pharmacist  in  association 
with   monthly  super  specials  was  again 
unfortunate.  Mr  Peppitt  argued  that  the 
advertising  could  have  been  done  with- 
out loss  of  impact  in  a  manner  which 
in  no  sense  detracted  from  the  pharma- 
cist's  status,   and   subsequent  advertise- 
ments were  "considerably  less  objection- 
able". However,  the  subsequent  advertis- 
ing did  include  the  use  of  the  title  "In- 
dependent Chemists  Marketing  Ltd"  in 
such  a  way  that  the  words  "Care"  and 
"Chemist"  were  closely  related. 

Mr  J.  Dale,  head  of  the  Society's  law 


department,  said  the  Council  was  seeking 
pharmacists'  views  about  the  use  of  the 
word  "chemist"  in  advertising.  They 
thought  the  present  position  would  be 
endorsed. 

Mr  D.  Royce  said  he  thought  the 
Council's  interpretation  of  the  code  of 
professional  conduct  on  advertising  was 
too  rigid.  The  description  "chemist"  and 
even  the  description  "dispensing  chemist" 
were  still  widely  used  in  advertisements. 
"I  therefore  feel  quite  strongly  that  the 
interpretation  placed  on  this  article  in  the 
professional  code  by  the  Council  of  the 
Society  is  in  fact  almost  daily  being 
breached  rather  than  observed".  He 
thought  nothing  in  the  description 
"chemist"  detracted  from  the  professional 
standing  of  the  pharmacist. 

Both  Mr  Royce  and  Mr  Wright  disa- 
greed that  the  use  of  the  word  "chemist" 
in  the  advertisement  by  implication  in- 
cluded professional  services;  the  adver- 
tisement was  specifically  related  to  trading 
services.  "Care"  was  chosen  in  relation 
to  "hair  care,"  "beauty  care"  etc.  rather 
than  to  "careful."  Mr  Wright  hoped  the 
general  impression  was  that  chemists  have 
banded  together  as  a  group  to  buy  non- 
medical articles  at  favourable  prices  and 
that  the  advertisement  was  designed  to 
attract  the  public  into  pharmacies  as 
opposed  to  supermarkets. 

Mr  Boydell,  QC,  for  the  respondents, 
suggested  the  Committee  should  consider 
whether  the  advertisement  could  be  con- 
sidered objectionable  in  the  changing 
climate  of  opinion  of  pharmacists  gener- 
ally. Advertising  of  exclusively  trading 
activities  could  not  be  the  basis  of 
misconduct  under  section  8  of  the  Phar- 
macy Act  1954. 

After  the  evidence,  Sir  Gordon  said 
the  committee  would  hope  to  give  a 
decision  at  its  next  meeting,  on  Decem- 
ber 9. 

Other  cases 

The  case  against  a  pharmacist  who 
supplied  a  friend  with  sleeping  and  slim- 
ming tablets  was  adjourned  for  12 
months.  He  will  have  to  produce  testi- 
monials for  his  conduct.  The  committee 
decided  to  take  no  further  action  against 
a  pharmacy  company  and  its  former 
superintendent  chemist  following  the  com- 
pany's conviction  for  selling  a  Ventolin 
inhalator  without  a  prescription  and 
Benylin  cough  mixture  and  Panadeine 
tablets  without  the  supervision  of  a 
pharmacist.  The  inquiry  had  been  ad- 
journed for  a  year  and  the  company  had 
now  ceased  trading  as  a  pharmacy. 


Mr  J.  Turton 
(second  right) 
manager  of 
Mansfield 
Woodhouse, 
Nottingham, 
branch  of 
R.  Weston 
(Chemists)  Ltd, 
has  won  a  winter 
holiday  in 
Majorca  as  first- 
prize  in  a  national  window  display  competition  organised  by  Lilia-White  (Sales)  Ltd, 
through  Weston's.  Pictured  with  Mr  Turton  are  his  assistants  Miss  K.  Riley,  Mrs  J. 
Derrick  and  Miss  S.  Watts,  Valerie  Watson  who  models  the  hostess  gown  that  was 
featured  in  the  display,  and  right,  Mr  G.  Barnes,  key  account  manager  Lilia-White. 
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'Biggest  ever' 
boost  for 
hospital  pay 


Hospital  pharmacists  are  to  receive  "the 
biggest  salary  increase  they  have  ever 
had  in  their  lives",  according  to  Mr  Jim 
Mercer,  Guild  of  Hospital  Pharmacists' 
divisional  officer  of  the  Association  of 
Scientific,  Technical  and  Managerial 
Staffs. 

With  minor  variations,  the  claim  sub- 
mitted on  September  19  (C&D,  Septem- 
ber 28,  p  418)  has  been  met  to  the  top 
of  grade  III  (principal  pharmacist).  All 
grades  above,  together  with  area  and 
regional  pharmaceutical  officers,  will 
receive  £600  on  account.  The  increases 
come  into  effect  on  January  1,  1975. 

Salaries  will  range  from  £1,950  to 
£7,371  (see  table).  The  pre-Noel  Hall 
grades  of  preregistration  and  basic  grade 
pharmacist  have  been  abolished. 

There  will  also  be  the  Noel  Hall  and 
NHS  reorganisation  review  effective  from 
March  1,  1975.  In  addition,  any  increase 
received  by  the  clinical  psychologists  in 
their  negotiations  on  January  1,  1975  will 
be  applied  to  all  hospital  pharmacists 
on  March  1,  1975. 

Subsequently,  the  effective  date  for 
negotiation  of  salaries  will  be  January  1 
each  year,  and  this  will  also  be  the  com- 
mon incremental  date. 

From  January  1,  1975  there  will  be  a 
general  uplift  of  20  per  cent  on  group 
allowances,  teaching  allowances,  late 
clinic  fees  and  sessional  and  locum  rates 
which  will  again  be  dealt  with  in  the 
March  review.  London  weighting 
allowances   are   still   under  discussion. 

The  increases  mean  that  all  hospital 
pharmacists  will  get  an  across-the-board 
increase  on  January  1,  1975,  March  1, 
1975,  and  January  1,  1976,  with  some, 
eg  officers  and  pre-Noel  Hall  pharmacists.' 
receiving  a  further  increase  on  March  1 
1975. 

Mr  Mercer  believed  the  salary  in- 
creases  were   long   overdue   and  hoped 


Mr  D.  A.  Savory, 
Macarthys 
Pharmaceuticals 
Ltd  (left), 
winner  of  a 
golf  tournamment 
on  Sunday 
afternoon, 
receiving  from 
Professor  J.  M. 
Rowson  a  cup. 
Donated 
anonymously 
to  the  Institute 
of  Pharmacy 
Management 


they  would  bring  about  recruitment  of 
sufficient  pharmacists  to  fulfil  all  require- 
ments. The  role  of  the  hospital  pharma- 
cist could  then  be  developed  so  as  to 
reduce  the  cost  of  drugs  to  the  NHS  and 
provide  a  more  efficient  service.  He  said 
that  throughout  the  negotiations  there 
had  been  an  acceptance  by  the  Whitley 
Council  and  Dr  David  Owen,  Minister 
for  Health,  that  there  was  an  acute 
shortage  of  hospital  pharmacists.  Mr 
Mercer  felt  the  increase  reflected  the  bene- 
fit of  the  Guild /ASTMS  merger  in  April. 

The  only  reason  Mr  Mercer  could  see 
for  the  salaries  not  being  paid  would  be 
if  a  non-Labour  Government  imposed  a 
wage  freeze,  but  in  his  experience  where 
an  agreement  had  been  signed  before  the 
date  of  a  wage  freeze  the  increases  had 
been  paid  on  their  due  date  or  when  the 
freeze  had  ended. 

First  3,000  say  'yes' 
to  NHS  sanctions 

Replies  from  3.000  chemist  contractors 
to  the  Central  NHS  Committee  already 
indicate  that  there  would  be  total  support 
for  "sanctions"  should  negotiations  with 
the  Department  of  Health  break  down. 
Hardly  any  of  the  replies  to  the  Com- 
mittee's questionnaire  received  up  to 
Wednesday  morning  opposed  sanctions, 
but  the  support  is  for  selective  sanctions, 
not  total  withdrawal  from  the  Health 
Service.  It  is  expected  to  take  at  least  a 
fortnight  to  analyse  the  specific  sanctions 
that  contractors  favour  —  many  people 
have  "written  all  over  the  forms"  because 
they  feel  so  strongly. 

The  replies  so  far  received  have  been 
mainly  from  the  private  sector. 


'Supervision'  report:  'was 
there  self  interest'? 

Pharmacists  must  realise  that  if  pharm- 
acy is  to  be  improved  this  will  only 
happen  by  the  efforts  of  pharmacists, 
said  Mr  J.  P.  Bannerman,  vice-president 
of  the  Pharmaceutical  Society  of  Great 
Britain  when  opening  the  Institute  of 
Pharmacy  Management's  annual  con- 
ference on  October  5  at  Gatehouse  of 
Fleet  in  Scotland  (see  also  p  534). 

Mr  Bannerman  had  just  referred  to 
the  results  of  the  report  "Take  your 
medicine  at  your  risk",  published  by  a 
consumer  group  last  week  (p  464)  which 
inferred  that  no  special  supervision  of 
sales  from  pharmacies  was  undertaken 
by  pharmacists  and  concluded  that  exist- 
ing regulations  should  be  enforced. 

"I  don't  understand  why  the  survey 
was  carried  out  at  this  time",  he  said, 
and  added  that  he  suspected  "prompting 
from  bodies  motivated  with  self-interest." 
The  typical  complaint  received  in  Blooms- 
bury  Square  from  consumer  groups  was 
that  the  public  were  inconvenienced  by 
being  denied  sales  when  the  pharmacist 
was  out  at  lunch — not  the  reverse. 

The  subject  of  voluntary  trade  organi- 
sation and  low  cost  distribution  which 
formed  the  theme  of  this  year's  Con- 
ference may  well  indicate  a  "most-pro- 
found change."  Two  patterns  were  emer- 
ging —  more  general  practice  pharmacies 
owned  by  companies  along  with  the 
incursion  by  companies  which  had  tradi- 
tionally not  been  associated  with  phar- 
macy. Fewer  independently  owned  phar- 
macies would  remain,  thus  the  subject 
of  the  conference  was  of  vital  impor- 
tance if  that  sector  were  to  survive  in 
an  increasingly  competitive  environment. 


Preregistration  student 
Pharmacist 

II  Staff  pharmacist 

III  Principal  pharmacist 

IV  Area  pharmacist 

V  Regional  pharmacist 
District  pharmaceutical  officer 

Non-teaching  area      i  (under  450,000  pop) 

ii  (450,000  to  799,999) 

iii  (800,000  or  more) 

i  (under  800,000) 

ii  (800,000  or  more) 
Regional  pharmaceutical  officer 

Small  region  i  (less  than  3-5m  pop) 
Large  region  ii  (3-5m  or  more) 


Teaching  area 


Current  scale* 

Scale  effective 

September 

August 

(Effective  March  1, 

January  1, 1975 

claim 

claim 

1974) 

(£) 

(£) 

(£) 

(£) 

1950 

2046 

1900 

1380 

2325  x  8  to  2994 

2403  x  7  to  2994 

2450  x  5  to  2950 

1872  x  6  to  2340 

3345  x  6  to  4377  (Bar  abolished) 

3345  x  6  to  4377 

3150  x  8  to  4350 

2481  x  9  to  3480 

4482  x  8  to  5796 

4482  x  8  to  5796 

4550  x  4  to  5350 

3360  x  5  to  4023 

5315  x  4  to  5515 

6000  x  4  to  7000 

5550  x  3  to  6300 

4263  x  4  to  4863 

5766  x  4  to  6447 

7200  x  3  to  8150 

6500  x  3  to  7550 

5166  x  4  to  5847 

Plus  £162 

Plus  £750 

Plus  £750 

Plus  £162 

5469  x  4  to  6126 

7000  x  3  to  8500 

6600  x  3  to  8000 

4869  x  4  to  5526 

5520  x  4  to  6174 

7050  x  3  to  8550 

6650  x  3  to  8050 

4920  x  4  to  5574 

5686  x  4  to  6324 

7300  x  3  to  8900 

6900  x  3  to  8400 

5082  x  4  to  5724 

5736  x  4  to  6375t 

7300  x  3  to  8900 

6900  x  3  to  8400 

5136  x  4  to  5775  + 

5898  x  4  to  6525  + 

7400  x  3  to  9000 

7000  x  3  to  8500 

5298  x  4  to  5925t 

6399  x  4  to  7170 

8500  x  3  to  10,000 

7750  x  3  to  9250 

5799  x  4  to  6570 

6600  x  4  to  7371 

8750  x  3  to  10,250 

8000  x  3  to  9500 

6000  x  4  to  6771 

*  Exclusive  of  threshold  payments  which  currently  stand  at  £2  80  per  week. 

_  Scales  for  Grade  V  teaching  hospital  chief  pharmacists  appointed  area  pharmaceutical 

from  January  1  ,1975  will  be  £6150  x  4  to  £6777  or  £6300  x  4  to  £6927. 


officer  in  teaching  areas  are  £5550  x  4  to  £6177  or  £5700  x  4  to  £6327  and 
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New  fees  for 
oxygen 


The  Central  NHS  (Chemist  Contractors) 
Committee  have  agreed,  on  an  interim 
basis,  to  a  new  scale  of  professional  fees 
for  oxygen  therapy  service,  effective 
September  1  (see  table). 

The    results    follow    a    meeting  with 
Dr  David  Owen,  Minister  for  Health,  re- 
ported to  a  meeting  of  the  Committee 
on  September  25.  The  new  scales  would 
replace  all  the  existing  scales  set  out  in 
Part  VII  5(b)-(h)  of  the  Drug  Tariff,  thus 
eliminating  all  oxygen  payment  calcula- 
tions in  respect  of  discount,  oncost  and 
container  allowance.  It  was  agreed  that 
the  basic  price  for  the  loan  of  the  set 
and  stand  should  be  replaced  by  a  hire 
rental  of  an  annual  payment  of  £7-80 
per  set  (payable  at  65p  per  month)  and 
£1-20  per  stand  authorised  (payable  at 
lOp  per  month),  such  rentals  being  paid 
regardless  of  whether  the  equipment  was 
in  use  or  not.  The  introduction  of  the 
new    scheme    could    not   be  immediate 
because  of  the  amount  of  preparatory 
work  involved  but  would  be  implemented 
as  soon  as  possible.  Until  then,  the  exist- 
ing basic  prices  as  per  Part  VII  5(a)  of 
the  Drug  Tariff  would  remain  in  force. 
Further  discussions  would  be  held  with 
the  Department  on  the  introduction  of 
a  simplified  procedure  for  the  recovery 
of  the  cost  of  repairs  to  equipment  dam- 
aged while  on  loan  to  patients. 

Representatives  of  the  Committee  and 
the  Department  met  on  September  12  to 
discuss  the  claim  for  a  30  per  cent  in- 
crease in  NHS  remuneration.  An  offer 
of  a  further  increase  in  the  working  pro- 
prietors' notional  salary  in  addition  to 
the  7  per  cent  increase  and  threshold 
agreement  negotiated  under  Stage  III  of 
the  pay  code  was  rejected  as  inadequate. 
A  further  meeting  would  take  place  on 
October  16  when  the  increase  in  remu- 
neration by  7-4p,  the  notional  salary,  cost 
levels,  the  operation  of  the  price  code 
and  related  issues  would  be  discussed. 

Container  offer  accepted 

The  Committee  received  an  offer  from 
the  Department  to  increase  the  container 
allowance  to  l-37p  for  prescriptions  dis- 
pensed on  or  after  September  1.  Although 
the  Committee  felt  that  this  was  totally 
unrealistic,  contractors  were  having  to 
meet  heavy  outgoings  and  it  was  decided 
to  accept  this  offer  on  an  interim  basis 
only.  An  immediate  claim  for  a  further 
increase  to  l-5p  per  prescription  would 
be  submitted.  Pressure  for  a  cost  inquiry 
in  February  1975  would  be  maintained 
following  which  agreement  would  be 
sought  on  a  realistic  cost  updating  pro- 
cedure. 

The  Committee  had  lodged  a  further 
claim  for  increases  in  the  scales  for  rota 
service  and  out  of  hours  call  fees. 


PROFESSIONAL  FEES 

Per  return  journey :  miles  each  way 

(a)  Delivery  of  sets  and  cylinders 
All  non-urgent  deliveries 

Between  the  time  the  premises  close  for  dispensing  and 
11  pm  on  days  other  than  Sundays  and  public  holidays 
where  prescription  endorsed  "Urgent"  by  prescriber 
Between  11  pm  and  the  time  the  premises  open  for  dis- 
pensing on  days  other  than  Sundays  and  public  holidays  and 
throughout  Sundays  and  public  holidays  where  prescription 
endorsed  "Urgent"  by  prescriber  or  where  prescription, 
although  not  endorsed  "Urgent"  by  the  prescriber,  has  been 
dispensed  on  the  day  (in  the  case  of  those  dispensed  after 
midnight  the  day  or  the  day  following  that)  on  which  it  was 
written  between  1 1  pm  and  8  am  or  between  1 1  pm  and  9  am 
on  Sundays  and  public  holidays  is  endorsed  "dispensed 

urgently  at   pm/am   date"  by  chemist  and 

signed  by  patient  (or  representative) 

(b)  Delivery  of  cylinders 

All  non-urgent  deliveries  .  •  •  ■  ■  •  ■ ; 
Between  the  time  the  premises  close  for  dispensing  and 
11  pm  on  days  other  than  Sundays  and  public  holidays 
where  prescription  endorsed  "Urgent"  by  prescriber 
Between  1 1  pm  and  the  time  the  premises  open  for  dispen- 
sing on  days  other  than  Sundays  and  public  holidays  and 
throughout  Sundays  and  public  holidays  where  prescription 
endorsed  "Urgent"  by  prescriber,  or  where  the  prescription 
although  not  endorsed  "Urgent"  by  prescriber  has  been 
dispensed  on  the  day  (in  the  case  of  those  dispensed  after 
midnight  the  day  or  the  day  following  that)  on  which  it  was 
written,  between  1 1  pm  and  8  am  or  between  1 1  pm  and 
9  am  on  Sundays  and  public  holidays  is  endorsed  "dispensed 

urgently  at   pm/am  date"  by  chemist  and 

signed  by  patient  (or  representative) 

(c)  Collection  of  sets  and  cylinders  and  all  other  journeys 
at  any  time       . .        . .        ■  ■        ■  ■        ■  ■        ■  ■ 

(d)  Collection  at  pharmacy  on  behalf  of  patient  at  any  time 


0-3 

over  3-5 

over  5-10 

over  10 

£ 

£ 

£ 

£ 

2-67 

3-79 

4-21 

5-67 

4-17 

5-29 

5-71 

7-17 

5-67 

6-79 

7-21 

8-67 

2-43 

3-56 

3-97 

5-45 

3  93 
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5-47 

6-95 

5-43 
2-43 


6-56 

3-56 


6-97 


3-97 


8-45 
5-45 


set  and  cylinders 
cylinders  only 


ai  any  urn,- 

£1-28     "1  Plus  the  appropriate  resident  or  non-resident  urgent  tee 
j-in  accordance  with  the  provisions  currently  set  out  in 
£1  ■  1 6     J  Part  VII  paragraph  5(e)  of  the  Drug  Tariff. 


The  Committee  considered  a  copy  of 
a  letter  sent  by  the  Department  of  Health 
to  all  Family  Practitioner  Committees 
giving  authority  to  make  an  on-account 
payment  of  up  to  100  per  cent  of  the 
amount  due  to  chemist  contractors  where 
there  was  a  delay  in  the  NHS  payment. 

The  Committee  expressed  concern  that 
it  appeared  no  Family  Practitioner  Com- 
mittee had  made  an  advance  payment 
over  95  per  cent.  It  was  decided  the 
Department  should  be  pressed  to  ask 
Family  Practitioner  Committees  to  make 
a  100  per  cent  payment  on  account 
wherever  justified. 

The  Committee  considered  a  letter 
from  the  Department  of  Health  pressing 
for  agreement  that  the  price  of  Dopamet 
tablets  500mg  be  used  when  methyldopa 
tablets  500mg  were  ordered  on  Form  FP10 
by  their  generic  name.  The  Committee 
decided  that  as  relatively  few  doctors 
ordered  tablets  methyldopa  500mg  by  their 
generic  term,  the  Department's  propo- 
sals could  not  be  agreed  to. 

A  letter  had  been  received  from  the 
Department  agreeing  that  clause  7(3)(c) 
of  Part  II  of  the  Drug  Tariff  (the  broken 
bulk  clause)  should  be  amended  with 
effect  from  October  1  to  include  stan- 
dard drugs  and  preparations  other  than 
those  in  Part  V(a)  of  the  Drug  Tariff. 

The  Committee  considered  a  letter 
from  the  Department  enclosing  a  draft 
FPN  to  be  sent  to  all  chemist  contrac- 
tors inviting  them  to  take  part  in  the 
display  of  kidney  donor  cards.  The  Com- 
mittee was  in  favour  of  pharmacists  par- 
ticipating in  this  campaign. 

Following  changes  in  the  pattern  of 
prescribing  colostomy  and  ileostomy  ap- 
paratus and  the  difficulty  experienced  by 
chemist  contractors  in  obtaining  certain 
items,  the  Committee  considered  that  the 
present  fee  of  3p  was  totally  inadequate 
and  that  representations  should  be  made 
at   once  for  a  bigger  fee.  Contractors 


should  also  be  permitted  to  claim  "broken 
bulk"  and  out  of  pocket  expenses. 

A  further  letter  is  to  be  sent  to  the 
Department  asking  for  a  reply  to  the 
Committee's  representations  that  a  fee 
should  be  payable  for  each  month's  sup- 
ply of  oral  contraceptives  where  a  form 
FP10  for  more  than  one  month's  supply 
was  written. 

Much  interest  in  possible 
employee  group 

A  great  deal  of  interest  has  been  shown 
in  the  possible  formation  of  a  national 
association  of  general  practice  employee 
pharmacists,  says  Mr  S.  E.  Boney,  honor- 
ary secretary.  Joint  Boots  Pharmacists 
Association. 

He  told  C&D  that  about  80  companies 
have  been  contacted  and  all  the  larger 
ones  have  shown  interest.  A  second 
"exploratory  discussion"  on  the  forma- 
tion of  such  a  group  was  held  in  Birming- 
ham on  Sunday  and  was  attended  by 
pharmacists  from  as  far  apart  as  the 
south  east  and  the  Newcastle  area.  In  ad- 
dition, Mr  Boney  received  many  letters  of 
support  when  he  gave  notice  of  the  meet- 
ing in  pharmacy  journals. 

The  aim  of  the  association  would  be 
to  give  a  better  representation  of  general 
practice  employee  pharmacists  within  the 
profession.  Mr  Boney  estimates  there  are 
about  7,000  such  pharmacists  but  only 
one  on  the  Society's  Council  at  present. 
The  association  would  not  act  as  a 
"splinter  group"  but  would  work  within 
the  Society  in  a  similar  way  to  the  hos- 
pital and  agricultural  and  veterinary 
pharmacists'  groups. 

Further  discussions  are  to  be  held  on 
February  16  when  it  is  hoped  that  some 
definite  commitments  will  be  given  by 
the  major  companies  so  that  the  asso- 
ciation will  become  a  viable  proposition. 
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Philips  are  giving  you 
Waterloo  Station  for  Christmas! 


Make  capital  from  these 
new  Philishave  campaigns. 
Stock  up  now.... 


Race  theTacts. 
Ife  time  you  discovered  whafe 
new  in  electric  shaving. 


PHILIPS 

Sfapty  years  ahead 


From  November  to  December,  our  now-famous 
commercial  -  Waterloo  Station  -  for  new 
Philishave  De  Luxe  will  be  seen  on  screen  by 
90%  of  all  men  (and  gift-buying  wives)  in  ITV 
homes  in  Britain.  Over  6  OTS !  101,235,000  gross 
impacts ...  a  real  business  booster  if  ever  there 
was  one!  As  you  probably  know,  it  features  a 
man  being  shaved  by  a  Philips  just  an  hour  after 
shaving  with  another  shaver.  It's  very  effective 
selling  stuff  indeed. 


lift  for  Philishave  Exclusive  too. 

At  the  same  time,  we'll  be  featuring  a 
trong,  far-reaching  press  campaign  for  the  new 
Jhilishave  Exclusive,  which  will  spearhead  the 
omplete  Philishave  Electric  Shaver  Range.  With 
>ur  highly  persuasive  'Face  the  Facts'  advertisements 
^hich  tell  men  about  the  new  Philips  developments 
i  electric  shaving.  These  will  be  seen  by  over  80%  of 
rien  in  the  Observer  Colour  Supplement,  Daily 
elegraph  Magazine,  New  Scientist,  Reader's  Digest, 
^adio  Times,  and  the  Economist. 


3  de  luxe  90  Super  £13.28 

3 'Special' 90  Super  £12.21 

Exclusive  90  Super  £21.85 

Popular  90  Super  £8.49 


3  Rechargeable  90  Super  £23.55 

Compact  90  Super  £7.67 

Cordless  90  Super  £6.08 

XTR.  7  Foil  Shaver  £15.31 


uggested  selling  prices  include  VAT. 

'hilips  complete  Domestic  Appliance  Range  Brochure  available  on  request. 


PHILIPS 

Simply  years  ahead 


PHILIPS 
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At  the  Congress  of  the  50th  anniversary 
of  the  Hungarian  Pharmaceutical  Society 
held  in  Budapest,  September  24-27, 


Professor  A.  H.  Beckett,  right,  head  of 
Chelsea  School  of  Pharmacy,  was 
awarded  a  silver  jubilee  medal  for  his 
contribution  in  pharmaceutical  sciences, 
and  was  made  an  honorary  member 
of  the  Society.  The  medal  was  presented 
by  Professor  O.  Clauder,  president  of 
the  Hungarian  Pharmaceutical  Society. 

Mr  Keith  Jenkins,  MPS,  who  has  dis- 
posed of  his  pharmacy  at  Bovingdon, 
Herts  (see  p  535),  hopes  to  acquire  another 
pharmacy  in  Norfolk  in  the  spring  of 
1975.  Meanwhile  communications  should 
be  sent  to  his  home  address  at  95  Piccotts 
End,  Hemel  Hempstead,  Herts  HP1  3AT. 
Mr  Jenkins  wishes  to  thank  suppliers  and 
their  representatives  for  their  unfailing 
help  and  courtesy  over  23  years — and 
looks  forward  to  renewing  acquaintance 
in  a  few  months'  time. 

Deaths 

Fairbairn:  On  September  27,  Mr  Walter 
Archibald  Fairbairn,  MPS,  Berkshire 
Road,  Henley-on-Thames,  Oxon.  Mr 
Fairbairn  qualified  in  1920. 
Robertson:  On  September  25,  Mr  Alan 
George  Ross  Robertson,  Graham  Villa, 
Tain,  Ross.  Mr  Robertson  qualified  in 
1929. 

Wilson:  Recently,  Professor  Andrew 
Wilson,  FPS,  professor  of  pharmacology 
at  Liverpool  University  since  1951,  aged 
65.  He  qualified  as  a  pharmacist  in  Glas- 
gow in  1930  and  in  1937  graduated  PhD. 
Two  years  later  he  qualified  in  medicine 
(MB,  ChB)  and  became  lecturer  in  phar- 
macology and  therapeutics  at  Sheffield 
until  1946  and  reader  at  London  Univer- 
sity until  1951. 

Professor  Wilson  was  chairman  of  the 
local  British  Pharmaceutical  Conference 
Committee  when  the  Conference  was  last 
held  in  Liverpool. 

Among  other  appointments,  he  was  a 
former  chairman  of  the  Advisory  Com- 
mittee on  Pesticides  and  a  member  of  the 
Medicines  Commission.  He  received  the 
CBE  in  1971. 


Topical  reflections 

BY  XRAYSER 


Quassia 

Occasionally  there  comes  a  request  in  the  pharmacy  for  something  which 
is  so  remote  in  one's  recollection  that  it  is  necessary  to  give  the  matter 
thought— firstly,  to  be  certain  that  one  has  heard  aright;  secondly,  to 
decide  if  the  request  has  come  from  a  disembodied  spirit,  and,  again,  to 
remember  in  what  remote  recess  of  the  stratosphere  the  article  might  be. 

All  of  the  sensations  enumerated  crowded  in  the  other  day  when  a 
pleasant  little  old  lady  asked  for  one  ounce  of  quassia  chips.  And  memory, 
which  is  sometimes  fickle,  was  equal  to  the  occasion  as  I  mounted  a  long 
step-ladder  and  reached  for  the  container,  to  the  surprise  and  disappoint- 
ment of  bottles  containing  the  aril  of  the  nutmeg,  coriander  seed  and 
tonquin  beans.  I  recalled,  while  weighing  what  used  frequently  to  be 
referred  to  as  "squashy  chips",  that  the  infusion  was  made  with  cold 
water  since  the  bitter  principles  were  soluble  in  the  cold  and,  consequently 
there  was  no  need  to  boil  the  kettle. 

I  did  not  ask  my  customer  why  she  wanted  the  quassia,  charitably 
assuming  that  the  canary  had  caught  red  mite.  And  before  I  could  say  a 
word,  she  laid  1p  on  the  counter,  collected  the  neatly-folded  and  labelled 
packet  and  departed.  I  opened  my  copy  of  the  Chemist  &  Druggist  and 
had  a  further  reminder  of  crude  drugs  and  essential  oils,  for  I  saw  on  p420 
a  photograph  of  your  elusive  Markets  Editor,  who  was  being  made  the 
recipient  of  an  award  to  mark  25  years  of  service  with  the  paper. 

Envy 

How  I  have  envied  him  over  the  years  !  If  he  is  not  in  China  selecting 
unselected  China  Star  anise,  he  is  examining  and  pricing  coriander  in 
Morocco,  always  keeping  in  mind  the  need  for  c.i.f.  Then  he  reports,  in 
the  most  casual  manner,  the  price  of  a  ton  of  cloves  in  Ceylon,  hastily 
crossing  oceans  to  compare  their  cost  in  Zanzibar  and  Madagascar. 

I  note  that  his  report  of  last  week  is  headed  "Oils  drift  lower",  and  I 
could  have  wished  that  my  quassia  had  behaved  in  like  manner.  By  now,  I 
suspect,  he  is  by  the  Old  Moulmein  Pagoda,  lookin'  eastward  to  the  sea. 
As  the  poet  says,  if  you've  'eard  the  East  a-callin',  why  you  won't  heed 
nothin'  else  but  them  spicy  garlic  smells.  And  so  we  must  leave  him 
checking  the  time  on  his  presentation  watch  when  the  dawn  comes  up 
like  thunder  outer  China  'crost  the  Bay. 

Invoices 

As  I  have  said,  I  envy  the  Markets  Editor  in  his  pleasant  task  which 
surely  is  the  ultimate  in  communing  with  nature.  He  even  adds  a  footnote 
to  say  that  value  added  tax  is  not  included.  Would  that  I  were  in  a  position 
to  shrug  it  off  in  like  manner !  I  have  waded  through  a  pile  of  mail  this 
morning,  examining  it  in  detail.  One  has  to. 

It  would  be  difficult  to  believe,  if  one  had  not  seen  it,  how  many  firms 
hide  their  light  under  a  bushel,  exhibiting  a  coyness  out  of  keeping  with 
their  much-vaunted  public  image.  In  short,  as  Mr  Micawber  would  say,  you 
have  to  search  carefully  to  find  the  name  of  the  firm,  and  then  to  solve 
the  problem  of  to  whom  the  invoice  is  made  out,  for  that  information 
might  be  at  any  point  of  the  compass.  There  follows  a  careful  scrutiny  to 
ascertain  the  value  of  the  goods  and  the  methods  adopted  to  indicate  VAT. 

Why  the  authorities  who  spawned  VAT  did  not  at  the  same  time  lay 
down  a  standard  pattern  for  showing  it  I  shall  never  understand.  The  ti 
wasted  is  exasperating.  I  must  change  my  way  of  life  and  go  where  I  c 
hear  the  paddles  chunkin'  from  Rangoon  to  Mandalay— and  where  the 
is  no  VAT. 


A  word  about 
family  planning 


Beecham  have  planned  their  family  of 
shampoos  to  form  a  team  of  leading  brands  which 
together  cover  the  needs  of  all  three  major  segments 
of  this  profitable  market. 

Silvikrin  Shampoo-top  brand  in  the  popular- 
priced  Beauty  Segment. 

Bristows-a  superior  conditioning  treatment 


and  deep  cleansing  shampoo  in  one  product- 
leader  of  the  Cosmetic  Treatment  Segment. 

Vosene-the  top  selling  Medicated  Shampoo 
for  all  the  family. 

Stock  the  whole  Beecham  Shampoo  Family 
and  satisfy  ALL  your  customers'  needs. 


BEECHAM  PROPRIETARIES,  BRENTFORD,  MIDDLESEX. 


-sell  through  faster 
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Ifs  going  to  he  the  same  old  tale 
this  winter... 

That  means  a  hig  demand for 
'Tyrozets',  so  stock  up  early  this  year. 
Get  your  order  in  now  I 


yrozets 
utumn  Bonus 

 ■  ^^^^^      .         .     ■       ■     .  ...  ■  ■ ■         . .        . . 


A  'Pharmacy  only'  product 

Each  'Tyrozets'  Lozenge  contains 

1  mg  tyrothricin  and  5  mg  benzooaine  BP. 

®  denotes  registered  trademark. 


'jj,  .  .„-.,:..     .\^rV-  -   

Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire 
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New  products 
and  packs 


Over  the  counter  medicinals 

'Faster  dissolving'  Disprin 

Reckitt  &  Colman  Pharmaceutical  Divi- 
sion are  launching  a  new  faster  dissolving 
Disprin  tablet.  The  slimmer  tablet  is  the 
same  strength  as  before  but  is  said  to 
provide  improved  product  dispersion  in 
half  the  time  of  the  old  tablet. 

The  new  tablets  are  individually  en- 
closed in  "child-resistant"  foil,  in  units 
of  8  (£0  07),  24  (£0-18|),  48  (£0-26)  and 
96  (£0-45),  with  Junior  Disprin  in  packs 
of  24  (£0-11).  Reckitt  &  Colman  believe 
that  the  foil  enclosure  will  go  a  long 
way  to  preventing  children  from  firstly 
breaking  open  the  tablets  and  then  from 
consuming  large  numbers  of  the  tablets. 
Furthermore,  it  is  easy  to  detect  how 
many  tablets  have  been  consumed  and 
so  take  the  appropriate  action  imme- 
diately (Reckitt  &  Colman  Products  Ltd, 
Danson  Lane,  Hull  HU8  7DS). 

Cosmetics  and  toiletries 

'Bright  and  beautiful'  tissues 

This  week  Kimberly-Clark  are  launching 
a  new  facial  tissue — Bright  &  Beautiful 
(£0-19).  The  tissues  are  aimed  directly  at 
the  housewife  and  as  such  will  be  pro- 
moted as  the  "all-purpose"  family  tissue. 

The  tissues  are  a  mix  of  four  colours — 
pink,  lilac,  yellow  and  blue.  They  are 
packed  in  green  and  yellow  boxes  with  a 
floral  design  on  the  top  which,  the  makers 
feel,  gives  the  product  on-shelf  impact; 
but  because  the  branding  is  boldly  printed 
only  on  the  tear-out  openings,  the  packs 
are  thought  to  be  more  attractive  for  in- 
home  use. 

The  launch  is  to  be  supported  by  a 
national  television  campaign  worth  over 
£200,000  breaking  November  18  and  last- 
ing until  the  end  of  December.  A  further 
burst  is  planned  for  next  year.  The  30- 
second  colour  commercial  features  the 
four  colours  of  the  Bright  &  Beautiful 
tissues  against  a  background  of  family 
uses  with  the  theme  "They're  the  colours 
of  caring:  for  you  and  your  family." 

Coinciding  with  the  launch,  Kimberly- 
Clark  are  relaunching  Kleenex  Soft  White 
tissues  in  an  eye-catching  blue  and  white 
pack,  which  they  feel  has  a  more  femi- 
nine appeal.  Both  packs  carry  illustrations 
suggesting  different  uses  for  tissues  and 
hints  on  how  to  make  use  of  the  pack 
when  empty  (Kimberly-Clark  Ltd,  Lark- 
field,  Maidstone,  Kent). 

A  'maritime'  men's  range 

Trade  Winds  is  a  new  range  of  men's 
toiletries  from  Carlbrent  Ltd,  the  pack- 
aging of  which  has  a  maritime  theme.  The 
first  two  products  to  be  launched  in  the 
range  are  a  125ml  aftershave  (£1-30)  that 
has  a  "compass"  top  which  is  displayed 
through   the   window   in    a  four-colour 


pack,  and  a  lOOgm  can  of  talcum  pow- 
der (£0-65)  that  carries  the  same  mari- 
time theme.  Inside  the  after  shave  pack 
is  a  colour  reproduction  of  the  map 
design  in  the  form  of  a  leaflet  describing 
how  the  Trade  Winds  aroma  was  created, 
and  there  is  an  attractive  vacuum-formed 
display  unit  (Barclay  Pharmaceuticals, 
Lakeside  Laboratories,  Rawdon,  Leeds 
LS19  7YA). 

A  hair  conditioner  for  men 

Wella  have  introduced  a  hair  conditioner 
to  their  Wella  for  Men  range.  The  condi- 
tioner (£0-60)  is  packed  in  a  125-cc  bottle 
and  presented  in  an  attractive  silver 
display  carton.  Each  bottle  is  said  to  give 
up  to  12  applications  (Wella  (Great 
Britain)  Ltd,  Wella  Road,  Basingstoke, 
Hants). 

Autumn  ranges  from  Outdoor  Girl 

Outdoor  Girl  have  introduced  a  new 
creme  make-up  (£0-29)  that  is  light  in 
texture  and  comes  in  "handy"  jar.  The 
foundation  is  said  to  be  suitable  for  any 
type  of  skin  and  is  enriched  with  protein 
to  "help  condition  whilst  giving  a  smooth, 
even  tone  to  the  skin".  Recommended 
shades  for  autumn  are  ivory,  a  porcelain 
shade,  and  honey  which  is  a  darker  shade. 

Iridescent  shadow  (£0-28)  is  a  cream  eye 
shadow  in  a  tube  with  an  iridescent  sheen. 
The  colours  are  cognac,  dusk,  cobalt  and 
ivy.  To  complement  these  colours.  Out- 
door Girl  have  added  five  shades  to  their 
iridescent  nail  polish  range  (£0-25)  (Myram 
Picker  Ltd,  Hook  Rise,  Kingston  By- 
Pass,  Surbiton,  Surrey). 

Two  more  in  Wild  Musk  range 

Max  Factor  have  introduced  fragrance 
matched  talcs  and  Cologne  sprays  to  their 
Wild  Musk  and  Wild  Musk  Florals  range. 
The  Cologne  is  a  concentrated  Cologne 
designed  for  splashing  all-over  the  body. 
Wild  Musk  Cologne  spray  (£0-75)  and 


talc  (£0-45)  have  the  same  fragrance  as 
the  original  Wild  Musk  perfume  from 
Max  Factor.  Wild  Musk  Florals  Cologne 
(£0-80)  and  talcs  (£0-50)  are  in  five  fra- 
grances —  rose,  violet,  heather,  jasmine, 
and  lavender.  The  Cologne  sprays  are 
presented  in  an  aerosol  bottle  with  a 
brown  cap  decorated  with  labels  in  the 
familiar  theme  of  the  range.  The  talc 
comes  in  a  brown,  gold  and  cream  con- 
tainer for  Wild  Musk,  and  in  the  floral 
design  for  the  Wild  Musk  Florals. 

Fragrance  matched  "duos"  are  avail- 
able during  the  pre-Christmas  period.  The 
coffrets  are  £1-30  for  the  Wild  Musk  duo, 
and  £1-40  for  the  Wild  Musk  Florals  duo 
(Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1X  4BP). 

Hair  care 

'De  luxe'  combs 

New  from  Jacquelle  is  a  range  of  de  luxe 
combs  made  in  Switzerland  and  Sweden, 
individually  wrapped  in  a  preselected 
assortment.  There  are  14  styles — four  in 
horn  finish,  10  in  shell  finish — including 
pocket  combs,  curler  combs  and  wet  hair 
combs.  Prices  range  from  £0-45  to  £0-79 
each,  and  there  is  an  eye-catching  dis- 
play stand  for  the  range. 

Jacquelle  have  also  introduced  a  selec- 
tion of  coloured  unbreakable  combs  in 
four  styles — 5  and  6in  pocket  combs,  tail 
combs,  and  a  wire  tail  comb — all  retail- 
ing at  £0-19.  These  come  pre-packed  in  a 
free  display  unit  with  header  card  (Jac- 
quelle Sales,  division  of  Jackel  &  CcLtd. 
Kitty  Brewster  Estate,  Blyth,  Northum- 
berland NE24  4RG). 

Sundries 

Torch  ranges  introduced 
Two  ranges  of  torches  have  been  intro- 
duced by  the  Vidor  division  of  Crompton 
Parkinson  Ltd.  The  Clearway  torches  are 
moulded  in  tough  plastic  and  come  in 
four  sizes.  Each  size  has  a  distinctive 
colour  and  pre-focus  bulb  to  give  a  con- 
centrated light  beam.  The  Vidor  rubber 
torches  come  in  two  sizes  each  with 
integrally-moulded  handgrips. 

Prices  range  from  £049  to  £0-97  for 
Clearway  torches  and  £103  and  £M7i 
for  the  rubber  torches.  The  products 
are  packed  in  individual  cartons  and 
point-of-sale  material  includes  a  showcard 
with  cut-outs  to  hold  the  four  Clearway 
torches  (Crompton  Parkinson  Ltd,  50 
Marefair,  Northampton  NN1  1NY). 
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bigger 


better 


Sunsilk  Setting  Lotion 
Spray  is  the  fastest- 
growing  setting  lotion.  | 
Because  it's  so  totally  new  I 
and  different,  its  success  j 
has  caused  the  whole 
market  to  expand. 

Now  customers  want 
larger  sizes,  so  Sunsilk 
Setting  Lotion  Spray  will 
soon  sell  in  a  new  150g 
size,  as  well  as  the 
original  85g  can.  It  will  be 
in  beautiful  riew  packs, 
and  backed  by  a  new  TV 
and  press  campaign. 

So  the  best  setting 
lotion  is  bigger,  and  your 
sales  will  be  bigger  too. 


Sunsilk  Hairspray 

sells  as  much  as  the 
next  two  brands  put 
together. 

But,  not  content  to 
leave  it  at  that,  we've 
developed  a  new  hair- 
spray  formula  that's 
perfect  for  today's  soft 
natural  styles  and 
We've  put  it  in  beautiful 
new  packs. 

A  new  £575,000  TV 
campaign  wi  II  tell  the 
new  story:  the  biggest 
hairspray  on  the 
market  is  even  better. 
So  your  sales  will  be 
even  better  too. 


fornormal  hair 


9^" 


Sunsilk  keeps  its  finger  on  the  button. 


Elida  Gibbs  Ltd 
The  Brand  Builders 


12  October,  1974 


Chemists  'not  keeping  pace' 

Chemists  are  not  keeping  pace  with  the 
increasing  demand  for  "press-on"  femi- 
nine   towels,    say    Kimberly-Clark  Ltd, 

j  Larkfield,  Maidstone,  Kent.  Sales  of 
Kotex  Simplicity  through  chemists  in  May 
and  June  were  almost  double  the  previous 
two  months  yet,  say  the  makers,  retailers 
were  not  purchasing  Simplicity  towels  in 
sufficient  quantities  to  match  sales.  This 
resulted  in  widespread  out  of  stock  situ- 
ations. Press-on  towels,  they  say,  are  a 
fast-growing  sector  of  the  feminine  towel 
market  accounting  for  over  21  per  cent 
of  all  towels  sold  through  chemists  during 
May  and  June,  compared  to  less  than  15 
per  cent  for  the  same  period  in  1973.  To 
back  their  newly-introduced  brand,  Kotex 

;  Simplicity  towels,  Kimberly-Clark  have 
spent  over  £200,000  in  advertising  this 
year,  concentrating  on  full-page  colour 
advertisements  in  a  number  of  leading 
women's  magazines. 

Night-nurse  national  launch 

Following  two  winters  of  test  marketing, 
Beecham  Proprietaries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex, 
are  introducing  Mac  Night-nurse  (£0-49) 
nationally.  The  preparation,  which  con- 
tains paracetamol,  promethazine  hydro- 
chloride, and  pholcodine  in  a  glucose 
i  syrup  and  alcohol  base,  "treats  your  cold 
while  you  sleep." 

Mac  lozenges  now  have  a  new  "honey- 
lem"  variant  in  the  roll-tube  form  (£007), 
soon  to  be  extended  to  the  other  products 
in  the  range.  Advertising  for  both  the 
original  and  honey-lem  Mac  lozenges  will 
appear  on  television  this  winter. 

Biovital  health  quiz 

A  quiz  for  pharmacy  assistants  working 
full  or  part  time  in  retail  pharmacies  is 
being  sponsored  by  Dr  Shieffer-Inter- 
national,  Cologne,  and  their  UK  distri- 
butors for  Biovital,  Radiol  Chemicals 
Ltd,  Stepfield,  Witham,  Essex.  The  three 
prizewinners  will  receive  Decca  DS 
stereo  systems,  and  there  are  20  runner- 
up  prizes  of  a  £5  00  record  or  cassette 
gift  token.  The  quiz  consists  of  a  series 
of  12  questions  on  the  role  of  vitamins 
in  diet,  calorie  requirements  and  other 
nutritional  aspects  of  health. 

Available  again 

Neurodyne  capsules  are  once  more  freely 
available,  say  the  distributors.  They  are 
i  product  of  Wade  Pharmaceuticals  Ltd, 
now  a  subsidiary  of  Radiol  Chemicals 
Ltd,  Stepfield,  Witham,  and  are  supplied 
n  100's  and  250's  through  wholesalers. 

Mew  look  for  Vedra 

Vedra  moisturiser  by  Ciba-Geigy  (UK) 
Ltd,  Simonsway,  Manchester  M22  5LB, 
1  now  available  in  two  sizes  — the  origi- 


nal 125-cc  bottle  (£0-83),  and  the  newer 
50-cc  bottle  (£0-48).  The  moisturiser, 
which  contains  the  gel  of  the  desert 
plant  Aloe  vera,  has  also  been  repack- 
aged in  a  cream  carton. 

To  encourage  sales,  Ciba-Geigy  have 
recently  promoted  the  product  by  issuing 
a  lOp-off  next  purchase  coupon,  and  there 
are  product  testers  available. 

Contac  increased  advertising 

Menley  &  James  Laboratories  Ltd,  Wel- 
wyn  Garden  City,  Herts,  are  to  increase 
their  advertising  for  Contac  400  by  50 
per  cent  this  winter.  Press  advertising  will 
be  concentrated  on  the  younger  person 
who  "is  not  prepared  to  sit  at  home  and 
nurse  a  cold".  With  the  copy  line  "Peo- 
ple today  are  more  important  than  a 
cold"  advertisements  will  appear  in  TV 
Times,  Radio  Times,  Daily  Mirror,  The 
Sun,  Daily  Mail,  Daily  Telegraph,  Sun- 
day People  and  the  Sunday  Express,  and 
in  the  Sunday  Post  in  Scotland.  There  is 
a  new  point-of-sale  display  dispenser 
containing  26  six-capsule  packs  and  13 
12-capsule  packs. 

Hospital  food  products 

Three  new  food  products  are  available 
for  hospital  use  from  Geistlich  Sons  Ltd, 
Newton  Bank,  Long  Lane,  Chester. 
Aminutrin  £86  sales  pack  contains  amino 
acids  for  tube  and  jejeunostomy  feeding 
and  is  used  in  conjuction  with  Calonutrin, 
a  high  tolerance  carbohydrate,  with  low 
osmolarity  and  low  electrolyte  content,  in- 
dicated for  special  diet  situations  such  as 
uraemia,  lactose  intolerance  states  (£18 
per  sales  pack).  Nefranutin  contains  essen- 
tial amino-acids  in  the  form  of  an  orange- 
flavoured  drink  which  allows  patients  With 
uraemia  to  convert  their  own  urea  into 
non-essential  amino-acids  (£44  per  sales 
pack). 

Six  more  colours 

Helena  Rubinstein  Ltd,  31  Davies  Street, 
London  W1Y  1FN,  have  added  six 
colours  to  the  Soft  Care  lipcolor  range. 
Called  tender  frosts,  the  colours  are 
loving  pink,  tender  copper,  tender  tawny, 
dewey  rose,  plum  pretty,  and  tender  glow. 

Yardley  television  coverage 

Flair,  Sea  Jade,  Khadine,  and  the  new 
Shanida  fragrance  will  be  promoted  this 
autumn  in  several  bursts  of  television 
advertising.  Yardley  of  London  Ltd,  33 
Old  Bond  Street,  London  W1X  4AP, 
plan  to  spend  a  record  £350,000  on  the 
national  television  campaign  which  is 
estimated  to  reach  91  per  cent  of  all 
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women  with  access  to  television.  The 
campaign  will  run  in  three  week  bursts 
with  Flair  being  featured  in  November 
and  December;  Khadine  and  Sea  Jade  in 
September  through  to  October,  November 
and  December;  and  Shanida  in  October 
and  December.  The  commercial  for  Shan- 
ida was  filmed  in  the  "romantic"  setting 
of  Lake  Whahamuru  in  New  Zealand. 

3p-off  Aquafresh 

From  October  14,  10  million  homes  will 
receive  a  voucher  from  Beecham  Pro- 
prietaries, Beecham  House,  Great  West 
Road,  Brentford,  Middlesex,  entitling  the 
holder  to  3p-off  their  next  purchase  of 
standard,  large  or  economy  size  Aquafresh 
toothpaste.  The  voucher  also  gives  the 
holder  a  chance  of  winning  £50  by  check- 
ing whether  the  active  ingredient  declara- 
tion on  in-store  display  material  or  on 
the  back  of  an  Aquafresh  carton  matches 
the  one  on  their  coupon. 

New  look  for  Scottowels 

Scottowels  packaging  has  been  revamped 
using  bold  colours  and  a  flowing  design 
to  give  the  product  more  in-store  impact. 
The  brand  name  is  printed  across  a  clear 
portion  of  the  polythene  wrapper,  with 
the  slogan  "soft  and  absorbent"  in- 
corporated in  the  design  and  "good  value 
always"  flashed  in  one  corner.  Eye- 
catching stack  cards  and  shelf  strips  have 
been  produced  by  Bowater-Scott  Corpora- 
tion Ltd,  Bowater  House,  68  Knights- 
bridge,  London  SW1,  to  back  the  re- 
packaging. 

Rose  Laird  relaunch 

The  range  of  skin  care  products  by  Rose 
Laird  Ltd,  Lincoln  Way,  Sunbury-on- 
Thames,  Middlesex,  has  been  relaunched 
recently.  The  range  has  been  repackaged 
and  is  to  be  supported  by  advertising  in 
women's  magazines  and  in  the  Press.  The 
advertisement  will  carry  a  list  of  the 
stockists  of  the  range,  which  includes  skin 
care  preparations  for  dry  and  oily  skins, 
and  "special  treatment"  products. 

Babymilk  expiry 

Premium  Babyfood,  manufactured  by 
Cow  &  Gate  Ltd,  Guildford,  Surrey  GUI 
4HS,  has  an  expiry  date  of  12-17  months 
and  not  as  stated  last  week  (p484). 


Continued  on  p512 


Display  outer  for  the  Miss  Muffet  range 
of  hair  decorations  from  Ravina  Ltd, 
3  Barton  Road,  Water  Eaton  industrial 
Estate,  Bletchley,  Milton  Keynes,  MK2 
3HS  (last  week,  C&D) 
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Country  Lover  promotion 

The  boxed  items  in  the  Country  Lover 
range  of  hair  and  bath  preparations  are 
currently  being  offered  at  two-for-the- 
price-of-one,  except  for  the  300cc  Bath 
Gel  which  is  at  a  pre-Christmas  price  of 
£0-79.  The  double  packs  are  banded  to- 
gether with  a  "flash"  to  draw  customers' 
attention  at  point  of  sale.  Unboxed  pro- 
ducts in  the  Country  Lover  range  are  also 
on  promotion  —  all  are  about  half  price. 
A  point  of  sale  display  card  is  available, 
showing  one  of  the  Country  Lover  adver- 
tisements as  it  was  featured  in  Vogue  by 
J.  N.  Toiletries  division,  Jackel  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth,  Northum- 
berland NE24  4RG. 

Steri-septic  added  to  tights 

Elbeo  Ltd,  Lenton  Lane,  Nottingham,  are 
treating  all  their  support  tights  and 
stockings  with  Steri-septic  UDD  Solution. 
At  a  concentration  of  700ppm,  the  non- 
ionic  emulsion  inhibits  the  growth  of 
bacteria  and  fungi  associated  with  body 
odour  and  fungi  associated  with  athlete's 
foot. 

Steri-septic  is  said  to  be  non-toxic,  non- 
sensitising  and  effective  after  50  washings. 

Belle  Color  commercial 

L'Oreal,  Golden  Ltd,  18  Bruton  Street, 
London    Wl,    are    currently  featuring 


Belle  Color  hair  colourant  in  a  four-week 
television  campaign  in  the  London  area. 
The  30-second  commercial  is  lively  and 
witty  and  features  the  new  packs,  which 
were  introduced  in  June. 

Radio  advertising 

Andre  Philippe  Ltd,  71  Gowan  Avenue, 
Fulham,  London  SW6  6RJ,  are  featuring 
their  products  on  commercial  radio  from 
October  2  until  November  2.  The  com- 
mercial will  be  heard  on  London  Broad- 
casting Co. 

Change  in  invoicing 

From  October  1,  all  orders  for  products 
from  Bengue  &  Co  Ltd  will  appear  on 
the  invoices  of  Syntex  Pharmaceuticals 
Ltd,  St  Ives  House,  Maidenhead,  Berks. 
From  that  date,  therefore,  all  accounts  in 
relation  to  both  companies  should  be 
made  payable  to  Syntex.  The  new  price 
list  for  Bengue  products  is  now  available 
from  Syntex. 

£200,000  television  campaign 

Glaxo-Farley  Foods,  Torr  Lane,  Ply- 
mouth PL3  5UA,  plan  to  spend  £200,000 
on  television  advertising  for  Complan, 
beginning  October  21.  At  the  same  time 
full-colour  advertisements  featuring  the 
product  will  appear  in  women's  maga- 
zines and  the  national  Press. 

All  Fresh  for  modern  mothers 

The  November  issue  of  Modem  Mother 
will  contain  a  free  sachet  of  one  moist 
Baby  Bottom  Wipe  by  Beecham  Pro- 
prietaries, Beecham  House,  Brentford 
Middlesex. 


Bonus  offers 

Laboratories  for  Applied  Biology  Ltd, 
91  Amhurst  Park,  London  N16  5DR, 
Labosept  pastilles,  14  invoiced  as  12 
(until  December  30). 

on  TV  ' 

next  week 



l_n  —  London;  M  —  Midland;  Lc  —  Lancashire; 

Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Anadin:  All  areas 
Andrex:  All  areas 
Aquafresh:  All  areas 
Belle  Color:  Ln 

Bristows   shampoo    &   conditioner:  All 

areas 

Cow  &  Gate  baby  meals:  All  except  U, 
E,  CI 

Cow  &  Gate  Babymilks:  All  except  M, 
A,  E,  CI 

Freshmint:  All  areas 

Max  Factor  Shimmering  Creme  Puff:  All 

areas 

Old  Spice:  All  areas 

Pears  soap:  All  except  Ln,  So,  U,  E 

Rinstead  pastilles:  Ln 

Savlon  babycare:  All  except  G,  E,  CI 

Shanida:  All  areas 

SR:  All  areas 

Sunsilk  shampoo:  All  areas 
Three  Wishes  soap:  So 
Us  hairspray:  Lc 
Vosene:  All  areas 


Prescr  pt bn 


BRICANYL  expectorant 

Manufacturer  Astra  Chemicals  Ltd,  Wat- 
ford, Herts  WD1  7QR 
Description  Colourless  solution  containing 
terbutaline  sulphate  0-3mg,  guaiphenesin 
13-3mg  per  ml 

Indications  etc  As  for  other  Bricanyl 
products 

Dosage  Adults — 10  to  15ml  three  times 
daily 

Shelf  life  2  years 

Dispensing  diluent  Water 

Packs  300ml  amber  glass  bottles  (£1-54 

trade) 

Supply  restrictions  PI 
Issued  October  1974 

CYCLOSPASMOL  suspension 

Manufacturer  Brocades  (Great  Britain) 
Ltd,  West  Byfleet,  Surrey  KT14  6RA 
Description  Dry,  white  powder  for  recon- 
stitution  with  375ml  distilled  water.  Re- 
sulting peppermint-flavoured  suspension 
provides  90  doses,  each  5ml  containing 
cyclandelate  400mg,  sucrose  500mg 
Indications  etc  As  for  other  Cyclospasmol 
products 


Dosage  Adults — 5ml  four  times  daily 
Shelf  life  3  months  from  date  of  recon- 
stitution 

Packs  Bottle  of  powder  for  450ml  suspen- 
sion (£4-50  trade) 
Issued  October  1974 

LABOSEPT  pastilles 

Manufacturer  Laboratories  for  Applied 
Biology  Ltd,  91  Amhurst  Park,  London 
N16  5DR 

Description  Hexagonal  red  pastilles  each 
containing   dequalinium   chloride  0-25mg 
in  a  slow  dissolving  gelatine  base 
Indications     Bacterial  and  fungal  infec- 
tions of  the  mouth  and  throat 
Dosage  One  every  three  to  four  hours 
Packs  Press-through  pack  containing  20 
pastilles  (£0-22  trade) 
Issued  October  1974 

ALRHEUMAT  capsules 

Manufacturer  Bayer  UK  Ltd,  Pharma- 
ceutical Division.  Haywards  Heath,  Sussex 
RH16  1TP 

Description  PaLe  cream  coloured  hard  gela- 
tin capsules  each  containing  ketoprofen 
50mg 

Indications  Rheumatoid  arthritis,  osteo- 
arthrosis, ankylosing  spondylitis,  gout, 
other  forms  of  non-infectious  arthropathy; 
acute  articular  and  peri-articular  disorders 
—  bursitis,  tendinitis,  synovitis,  tenosyno- 
vitis, capsulitis  of  the  shoulder;  painful 
musculoskeletal  conditions 


ii 


i 


.,  .  Mr  r 


Dosage  One  capsule  3  times  daily,  may 
be  increased  to  one  4  times  daily  or  de- 
creased to  one  twice  daily  depending  on 
severity  and  patient's  response 
Precautions  Care  in  pregnancy,  history 
of  peptic  ulcer,  impaired  hepatic  function 
Side  effects  Occasional  gastro-intestinal 
disturbances 

Packs  Blister  strips  of  10  capsules  in 
boxes  of  100  (£4-80  trade)  and  500 
(£22-80) 

Supply  restrictions  Interim  prescription 
only  order 

Issued  October  1974 
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Introducing  Carmolis. 
What's  good  for  the  customer 
is  good  for  the  chemist. 


Surprising  as  it  may  seem,  in  the 
pharmaceutical  business  a  healthy  customer 
can  be  a  good  customer. 

You  see,  if  your  customers  come 
in  looking  like  they've  been  left  outdoors  all 
night,  and  you  recommend  them  a 
really  effective  tonic,  the  chances  are  those 
customers  will  remember  you. 

And  the  next  time  they've  got  some 
minor  ailment,  they'll  probably  come  and 
ask  your  advice  again. 

We  suggest  you  recommend  a  product 
you've  never  heard  of.  Carmolis. 

Carmolis  is  a  herbal  therapy 
that's  made  to  a  300  year  old  recipe  created 
by  Carmelite  monks  in  Switzerland. 

It's  effective  in  the  relief  of  a  surprising 
number  of  minor  ailments.  It  relieves 
digestive  disturbances  and  flatulence ;  it 
alleviates  the  symptoms  of  colds  ; 
it  relieves  the  misery  of  catarrh  and  soothes 
sore  throats ;  it  freshens  the  breath 
and  cleans  the  palate.  A  pretty  bold  claim 


for  a  new  product,  you're  probably  saying. 

Maybe,  but  we're  a  fairly  cautious  lot 
at  Dendron,  and  we  don't  usually  launch  new 
products  unless  we're  sure  about  them. 
As  you  know,  we've  had  some  success  with 
such  products  as  Blisteze,  Medijel,  DDD  and 
Dentinox  and  we're  quietly  confident  that 
Carmolis  is  going  to  be  just  as  successful. 

So  we're  asking  you  to  stock  Carmolis, 
recommend  it  to  your  customers,  and  see 
what  happens. 

It  doesn't  take  up  much  shelf  space,  and 
there's  a  healthy  profit  to  be  made  out  of  it. 

So  give  Carmolis  a  try, 
and  we  promise  you'll  feel  all 
the  better  for  it. 

Available  from  Dendron, 
telephone  Watford  292  c  1, 
or  your  usual  wholesaler, 

Dendron  Ltd. 

94-98  Rickmansworth  Road, 
Watford,  Herts 


his  morning, 42,000  m 
that  have  never  be 


Up  until  now,  people 
who  wanted  a  Braun  shaver 
had  to  go  abroad  to  get  it 

Regrettably, 
that  means  you've  missed 
out  on  a  lot  of  sales. 

Not  any  more. 

Braun,  the  largest 
manufacturer  of  foil  shavers 
in  the  world,  are  launching  an 
all  out  attack  on  the  electric 
shaver  market  in  Britain. 

On  the  right,  you 
see  the  whole  new  Synchron 
range. 

i        Starting  November  \ 
well  take  orders  from  you. 
Before  that  you'll  want  a  full 
briefing  on  the  amazing 
Synchron  shaving  system 

Contact  our  U.K. 
headquarters.  Braun  (UK)  Ltd, 
Mill  Mead,  Staines, 
Middlesex  TW18  4UQ. 
Tel:  Staines  59351 
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Synchron  Plus.  Principal  shaver  in  the  Braun  range. 
There's  also  a  gift  version,  the  Synchron  Plus  Deluxe. 


i  in  Britain  used  shavers 


sold  in  this  country. 
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Synchron.  Same  shaving  system. 

Slightly  less  expensive  than  the  Synchron  Plus, 

but  without  its  ultra  thin  design: 


Intercontinental  Rechargeable.  The  most  expensive 
electric  shaver  in  the  world 
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that 


on  giving 


and  selling ! 


Kodak  pocket  'Instamatic'  cameras- 
backed  by  national  Christmas 
advertising  on  TV  and  press. 


STOCK  UP  •  STAND  OUT  ■  CASH  IN 
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PHOTOKINA  1974 


Chemists  fourth  in  European 
photo-sales  league 


The  sub-title  of  this  biennial  event  is 
the  "World's  Fair  of  Photography"  and 
it  certainly  lives  up  to  it  —  for  what  is 
believed  to  be  the  first  time  in  its  existence 
(since  1950  when  it  was  first  known  as 
Photo  Kino)  overseas  exhibitors  out- 
numbered those  from  Western  Germany. 
In  addition,  by  means  of  a  high  entrance 
charge  the  public  were,  to  some  extent, 
discouraged  from  attending,  leaving  clear 
the  stands  for  the  serious  trade  visitor  and 
the  Press,  including  both  radio  and  tele- 
vision reportage. 

At  one  of  the  many  Press  conferences 
preceding  the  official  opening  some  in- 
teresting trade  figures  were  given.  Al- 
though turnover  in  the  photographic  and 
allied  fields  is  increasing,  profit  margins 
are  smaller.  Another  facet  of  the  trade 
which  was  discussed  was  the  share  of  the 
European  market  held  by  different  chan- 
nels of  distribution.  The  diagram  shows 
the  proportions  handled  by  photographic 
dealers  and  so  on.  Although  some  fuss 
is  made  about  discount  houses  and  cash- 
and-carry  outlets,  the  chemist  still  han- 
dles rather  more  than  twice  the  amount 
of  goods,  although  only  about  one- 
seventh  of  those  dealt  in  by  the  specialist 
photographic  dealer.  It  is  understood 
that  the  pattern  is  similar  in  Western 
Germany. 


almost  as  a  matter  of  course.  The  ama- 
teur photographer  who  wants  something 
more  than  a  snapshotter's  camera  is  par- 
ticularly well  catered  for. 

However,  one  technical  comment  which 
was  made  —  and  certainly  not  without 
foundation  —  was  that  the  end  results 
from  the  much  more  expensive  cameras 
were  not  really  very  much  better  than 
those  from  even  the  simplest  of  cameras. 
It  would  seem  that  the  lens-makers  and 
the  camera-manufacturers  have  once  more 
jumped  ahead  of  the  film  producers, 
despite  the  incredibly  high  quality  of 
110  materials. 

110  films 

In  addition  to  the  range  of  materials  avail- 
able from  the  major  manufacturers  such 
as  Agfa-Gevaert  and  Kodak,  Fuji  has 
announced  a  fine-grain  1 00  ASA  colour- 
print  film  in  this  format.  It  has  been  desig- 
nated Fujicolor  F-ll.  Turaphot  (Western 
Germany)  also  announced  three  new 
films,  including  a  20-exposure  black-and- 
white  125ASA  material,  a  Turacolor 
80ASA  colour-negative  film  and  Tura- 
chrome  200ASA  colour-reversal  film.  It 
is  understood  that  the  processing  of  these 
films  will  be  compatible  with  those  from 
Kodak. 

As  far  as  could  be  ascertained  it  would 


European  market  shares 

A  =  Photo  dealers 
B  =  Department  stores 
C  =  Mail  order 
D  =  Chemists 

E  =  Discount,  cash  and  carry 


Nevertheless,  it  will  also  be  seen  that 
the  specialist  sections  handling  amateur 
photographic  equipment  in  department 
stores  account  for  rather  more  turnover 
than  is  currently  being  enjoyed  by  the 
chemist. 

110  surges  forward 

From  the  chemist's  point-of-view.  how- 
ever, the  increasing  importance  of  the 
110  format,  introduced  effectively  at  the 
last  Photokina  in  1972,  has  really  estab- 
lished itself.  More  and  more  cameras  are 
being  introduced  by  the  major  manufac- 
turing companies.  High-quality  lenses  and 
electronic  controls  are  now  incorporated 


appear  that  colour-negative  material  for 
colour  prints  is  outselling  both  black-and- 
white  and  colour-slide  (reversal)  films, 
not  only  in  Europe  but  also  in  the  USA. 

Nevertheless,  with  the  introduction  of 
four  new  110-format  rotary-magazine 
slide  projectors  there  may  be  a  marked 
increase  in  interest  in  colour  slides.  The 
companies  concerned  are  Agfa.  Kinder- 
man,  Leitz  and  Liesegang  which  have 
co-operated  in  the  design  of  the  new 
magazine,  although  the  design  and  style 
of  the  projectors  themselves  are  different. 
The  new  magazine  holds  (SO  slides  and  is 
only  4|in  in  diameter  —  its  particular 
feature  is  that  it  can  be  turned  upside 


down  without  fear  of  the  slides  falling 
out  onto  the  floor. 

Some  of  the  new  cameras 

One  of  the  surprises  of  the  exhibition 
was  the  entry  of  the  Rollei  organisation 
into  the  1 10  field — the  company's  camera, 
the  type  A 110,  is  smaller  than  most  and 
different  in  shape.  It  is  as  elegant  as 
any  other  camera  in  the  Rollei  range,  full 
of  automatic  devices  and  electronics. 
Agfa-Gevaert  introduced  three  new 
models,  all  with  the  now  well-known 
Sensor  release-button  feature:  one 
camera,  the  1000,  completes  the  lower 
end  of  the  range,  while  the  models 
Optima  5000  and  6000  have  very  ad- 
vanced features.  An  electronic-flash  gun 
will  also  be  available. 

The  new  Canon  110  ED  is  yet  another 
in  the  advanced  class  of  equipment,  with 
a  coupled  rangefinder,  an  f/2  lens  focus- 
ing down  to  2ft,  automatic  exposure  con- 
trol and  data  recording  on  the  picture. 
The  range  of  Fuji  cameras  includes  the 
models  Fujica  Pocket  400,  500  and  600. 
The  Hanimex  newcomer  is  the  Pocket 
WS,  conventional  in  shape  but  with  an 
electronic-flash  attachment  and  other  ad- 
vanced features.  The  Pocket  ES  has  an 
electronically-controlled  shutter. 

It  is  understood  that  the  Minox  com- 
pany, famous  for  its  sub-miniature 
camera  using  9-5mm  width  film,  has  also 
entered  the  1 10  field  with  an  unusual 
design  having  longitudinally-opening  front 
panels  —  two  models  are  projected,  the 
11  OS  and  the  110L,  of  which  the  former 
is  the  more  advanced  in  its  electronic 
technology.  It  should  be  remembered, 
though,  that  for  Minox  the  new  cameras 
represent  an  increase  in  negative  size. 

At  this  point  it  may,  perhaps,  be  wise 
to  mention  that  much  of  the  equipment 
which  was  seen  at  Photokina  was  from 
prototype  or  pilot  production :  in  a  num- 
ber of  cases  delivery  was  quoted  as  the 
Spring  or  late-Spring  of  1975.  Many  ex- 
hibitors were  quite  vague  about  pros- 
pective costs  —  this  was  not  surprising  in 
the  present  monetary  situation. 

Amateur  sound-film 

The  Kodak-Ektasound  system,  with  its 
pre-striped  magnetic-track  film  in  a  new 
standard  drop-in  cartridge  has  already 
been  announced  in  Britain.  Much  of  the 
new  equipment  for  this  super-8  sound 
facility  is  in  the  higher-price  bracket  as 
might  be  expected.  Nevertheless,  it 
would  now  appear  to  be  firmly  estab- 
lished and  a  number  of  manufacturers 
has  entered  the  field  with  cameras  and 
projectors.  As  examples,  the  Chinon 
range  has  advanced  features  and  the  new 
Continued  on  p  517 
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agination  into  profits 
Christmas. 


With  Advertising. 


We're  talking  about  the  kind  of  imagination  that 
makes  the  incredible  SX-70  so  incredible. 

In  just  minutes,  this  revolutionary  system  gives  you 
an  incomparable  colour  photograph  that  develops  itself 
outside  the  camera.  You  just  focus,  press  the  button  and 
watch  it  happen. 

And,  because  the  SX-70  creates  excitement  for  the 
whole  idea  of  instant  photography,  it's  sure  to  increase  the 
demand  for  other  Polaroid  instant  picture  cameras.  Like  the 
Square  Shooter  2,  the  lowest  priced  instant  colour  camera 
ever.  As  well  as  the  popularly  priced  Super  Swinger  and 
Colorpack  80  with  their  broad  family  appeal.  And  our  foldin 
pack  cameras  for  more  professional  uses. 

With  Cameras. 

Watch  imagination  sell. 

Beginning  in  October,  to  introduce  the  SX-70, 
you'll  see  the  largest  campaign  we've  ever  put  behind  a  new 
product.  With  world  famous  actor  Peter  Ustinov 
demonstrating  the  SX-70  in  powerful  60  second  TV  spots. 

Plus  an  8  page  colour  insert  (something  you  don't  se 
every  day)  in  the  Daily  Telegraph  Magazine  and  full  colour 
spreads  in  the  Sunday  Times  Magazine  to  launch  the  SX-70 
in  the  press. 

Then  from  the  middle  of  November  up  to  Christmas 
we'll  be  advertising  our  other  instant  picture  cameras. 
With  a  brand  new  commercial  for  Super  Swinger  that  will 
reach  almost  80%  of  adults,  anything  up  to  7  times  each. 
And  whole  pages  in  the  colour  magazines  for  Square  Shoote 

Together  with  what  we're  spending  to  support  SX-7' 
our  total  advertising  expenditure  will  be  more  than  three 
times  last  year's. 

What  will  all  this  mean  for  your  profits  this  year? 
It's  almost  too  good  to  imagine. 


<k    Polaroid!  'SX-70'and  Swinger'  are  trademarks  of  the  Polaroid  Corporatioi 
Sjk  Cambridge.  Mass.,  U.S.A.  Polaroid  (UK)  Ltd.,  Ashiey  Road,  St.  Albans,  Her 
Copyright  Polaroid  Corporation  1974  All  Rights  Reserved. 
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Above  —  Three  in  the  110  range,  Hanimex  EF,  Minox  11  OS  with  a  closing  front  and 
the  Agfamatic  pocket  1,000.  Below,  right  film  shield,  air  travellers'  laminated  bag. 
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series  of  cameras  is  already  available  — 
it  is  understood  that  already  over  100  of 
these  have  been  sold  in  Britain.  The 
Agfa-Gevaert  organisation  will  be  offer- 
ing the  model  Movexoom  10  in  due 
course  in  a  range  of  three  new  cine- 
cameras. 


though  Japanese  goods  were  not  much  to 
the  fore.  Now  the  position  is  completely 
reversed  and  several  Western  German 
companies  are  collaborating  with  Japan- 
ese organisations  in  research,  design  and 
manufacture,  including  some  with  house- 
hold brand-names  of  the  highest  order. 


The  elegant 
Rollei  A110 
"full  of 
electronics". 


Agfa-Gevaert  also  showed  a  new  range 
of  projectors  to  match  their  new  cameras 
—  in  fact,  although  there  were  no  start- 
ling innovations,  the  whole  exhibition 
indicated  a  clear  resolve  on  the  part  of 
those  who  displayed  their  new  products 
to  combat  present  marketing  troubles  and 
alleged  shortage  of  money  to  spend  on 
non-essentials. 

In  addition  to  the  major  companies  with 
household  names  there  were  hundreds  of 
small  exhibits  which  merited  attention, 
some  of  them  in  what  might  be  termed 
the  "gadget"  field  and  others  providing 
essential  supplementary  goods  and  ser- 
vices. Just  to  pick  one  item  at  random — 
and  an  item  which  reflects  upon  the 
present-day  hazards  of  air  ttavel  —  an 
American  company  has  produced  a  safety 
pack  for  protecting  sensitive  film.  It  is 
called  Film  Shield  and  consists  of  an 
air-travellers'  pouch  or  bag  made  from 
plastic-laminated  lead-foil  sheet  into 
which  film  supplies  are  placed  to  protect 
them  from  luggage-inspection  systems 
using  x-rays.  It  is  large  enough  to  be 
really  practical  (9x6x2|in)  and  will  hold, 
say,  22  cartridges  of  35mm  film  or  their 
equivalent.  The  top  folds  over  and  is 
held  by  a  plastic  clip. 

In  the  24  years  of  Photokina's  exist- 
ence there  have  been  many  changes.  In 
the  beginning  it  was  purely  national,  then 
it  changed  its  style  to  international,  al- 


Printing  in  four  minutes 


Ilford  Ltd  claims  to  have  developed  a 
system  for  high-quality  black-and-white 
printing  in  four  minutes  processing  time 
compared  to  a  conventional  40  minute 
procedure.  Named  Ilfospeed,  the  system 
comprises  specially  developed  paper,  de- 
veloper, fixer  and  dryer. 

The  paper  is  laminated  with  polythene 
and  has  a  neutral  black  image  colour  and 
pure  white  base.  Said  to  be  able  to  be 
used  with  all  types  of  enlargers  and 
available  in  six  grades,  the  paper  is  flatter 
and  firmer  because  of  the  polythene  coat- 


ing. However  to  glaze,  it  must  be  used 
with  the  special  4250  dryer  which  allows 
water  to  escape  from  the  paper's  emulsion 
layer. 

At  20  °C,  and  developer  dilution  1  +  9, 
development  is  complete  in  60  seconds, 
with  fixation  complete  in  30  seconds  at 
fixer  dilution  1+3.  There  is  no  need  to 
harden  as  the  coating  prevents  absorp- 
tion of  chemicals,  and  after  two  minutes' 
wash  in  fresh  running  water,  the  print 
will  be  dried  in  30  seconds  on  the  dryer 
(Ilford  Ltd,  Ilford,  Essex). 


Kodak  exhibitions 

Following  the  success  of  the  "Humour 
'70"  exhibition,  Kodak  is  planning  a  new 
exhibition  of  amusing  photographs  to  be 
staged  in  the  autumn  of  1975.  About  200 
photographs  will  be  selected  for  display 
and  successful  entrants  will  be  presented 
with  a  commemorative  gift  and  specially- 
made  enlargements  of  their  photographs. 

The  closing  date  for  entries  is  Febru- 
ary 28,  1975.  Prints  (colour  or  black- 
and-white —  minimum  size,  enprint,  maxi- 
mum  size    8   x    lOin)   or   colour  trans- 


parencies (any  size)  may  be  submitted. 
All  of  the  photographs  that  are  accep- 
ted for  the  exhibition  will  be  attributed, 
and  photographers  submitting  material 
accepted  for  exhibition  will  be  notified 
after  the  final  judging  session  held  next 
spring.  Photographs  should  be  submitted 
to  Kodak  Ltd  1975  Humour  Exhibition, 
Department  Allp/RFT,  Kodak  Ltd,  PO 
Box  66,  Station  Road,  Hemel  Hempstead, 
Herts,  from  which  full  details  may  also 
be  obtained. 
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New  colour  films 
from  Kodak 


Three  new  Kodachrome  films,  providing 
improved  colour  reproduction,  were  an- 
nounced by  Kodak  at  Photokina.  The  new 
films,  it  is  hoped,  will  be  available  in  the 
UK  next  spring. 

The  new  slide  and  movie  films  in- 
corporate ASA  speed  numbers  in  their 
names:  Kodachrome  25  film  (daylight); 
64  film  (daylight);  and  40  movie  film 
(Type  A).  The  new  25  film  is  to  replace 
Kodachrome  II  film  in  still  as  well  as  8 
and  16mm  movie  sizes  while  the  64 
film  will  replace  Kodachrome-X  film.  The 
40  movie  film  (Type  A)  will  replace 
Kodachrome  II  (Type  A)  films  in  super  8, 
double  8mm  rolls  and  16mm  sizes. 

Kodak  says  that  Kodachrome  25  film, 
when  compared  to  Kodachrome  II  film 
has  better  colour  and  tone  reproduction 
with  cleaner  yellows,  brighter  reds,  greens 
and  blues  and  much  better  sky  reproduc- 
tion. The  new  film  has  similar  grain  and 
sharpness  when  compared  to  its  pre- 
decessor. Similarly  with  the  64  film,  com- 
pared to  Kodachrome-X,  the  new  film  is 
sharper,  less  grainy  and  has  much  better 
colour  reproduction,  exposure  latitude  and 
lower  contrast,  with  a  grain  about  equal 
to  Kodachrome  II  film  (Type  A).  The 
reproduction  of  reds,  greens  and  blues  by 
the  new  film  is  much  better  than  that 
recorded  by  Kodachrome-X  film  and 
flesh  tones  are  more  pleasing.  When  com- 
pared to  Kodachrome  II  movie  film  (Type 
A),  the  new  40  film  is  less  grainy  with 
improved  colour  reproduction  in  general 
and  of  flesh  tones  in  particular. 

A  processing  service  for  the  new  films 
fprocess  K-14)  will  be  available  at 
Kodak's  Hemel  Hempstead  plant.  They 
wil  continue  the  present  process  (K-12) 
as  long  as  there  is  demand. 

Kodak  also  launched  a  new  110  camera 
at  Photokina.  The  Pocket  Instamatic 
92  Camera  (£9-93)  is  to  come  in  a  pre- 
sentation pack  containing  the  camera, 
wristrap  and  Magicube  extender.  Equip- 
ped with  a  fixed-focus  25mm  3-element 
/ll  lens  giving  sharp  definition  from  4ft 
to  infinity,  it  has  a  single  speed  shutter 
of  1/60  sec.  Other  features  include 
grey,  silver  and  black  finish  with  blue 
shutter  release  button;  thumb-slide  film 
advance;  sliding  lens  cover  with  a  safety 
lock  and  double  exposure  prevention. 

SX-70  on  show 

The  focal  point  of  Polaroid's  exhibit  was 
the  recently-introduced  SX-70  system, 
which  officially  goes  on  sale  this  month. 
A  unique  collection  of  120  original  SX-70 
photographs  were  on  show,  and  another 
exhibit  illustrated  the  history  of  abso- 
lute one-step  photography  in  62  images 
by  world-renowned  photographers,  in- 
cluding some  of  the  very  early  experi- 
mental Polaroid  sepia  and  colour  prints. 


Instamatic  92  outfit 


Colour  print  processors 

New  products  displayed  by  Paterson 
Products  Ltd  were  colour  print  pro- 
cessors, developers  and  retouching  outfit. 

The  two  models  of  print  processors  are 
designed  for  daylight  processing  of  all 
types  of  colour  paper  once  the  print  is 
inserted  into  the  unit.  The  processor  lies 
in  a  cradle  and  is  turned  by  a  handle 
to  provide  rotary  agitation  and  at  the 
same  time,  says  Paterson,  a  unique  system 
of  agitation  mantains  a  constant  move- 
ment of  solutions  for  even  and  consistent 
results.  The  parts  of  the  processor  are 
easily  dismantled  for  cleaning. 

The  "8  x  10"  model  holds  one  print 
up  to  8  x  lOin,  two  prints  5  x  7in  or 
several  test  strips  and  uses  only  55ml  of 
each  solution  while  the  "11  x  14"  model 
holds  one  print  up  to  11  x  14in,  two 
prints  5  x  7in  or  several  test  strips  and 
uses  110ml  of  each  solution.  A  separator 
is  included  to  hold  the  smaller  prints 
and  test  strips  in  place  and  a  temperature 
calculator  is  supplied  to  aid  accurate 
control  of  processing  temperatures. 

Paterson's  Aculux  Fine  Grain  Developer 
(FX-24)  is  a  concentrated  liquid  developer 
for  negatives,  giving  fine  grain  and  good 
tonal  gradation  on  all  speeds  of  film.  It 
is  said  to  provide  an  optimum  balance 
of  photographic  qualities  with  image 
quality  extending  from  luminous  shadows 
through  to  sparkling  highlights.  Good 
image  sharpness  and  maximum  resoJving 
power  are  maintained  and  the  film  speed 
is  increased  by  half  a  stop.  The  concen- 
trate is  diluted  1+9  for  one  shot  use. 
It  is  available  in  250,  500  and  1,000ml. 

The  General  Purpose  Developer  (FX- 
26)  is  a  universal  developer  for  films  and 
papers  supplied  as  a  concentrated  liquid 
for  convenient  use.  Diluted  1  +  19  for 
films  it  is  said  to  produce  clean,  bright 
negatives,  and  diluted  1  +  7  for  papers  to 
produce  well  graded  prints  with  neutral 
blacks  and  optimum  base  whiteness.  At  a 


Paterson  colour  print  processors 


Thorn  16mm  projector  lamp  (A1/259) 

lower  dilution  at  1+4  it  can  be  used 
as  a  rapid  finishing  print  developer.  It  is 
supplied  in  250,  500  and  1,000ml  bottles. 

New  packs  for  Atlas 

Thorn  Lighting  Ltd  announced  a  new 
packaging  look  for  Atlas  photographic 
lighting  products.  The  new  packs  bear 
a  white  horizontal  stripe  with  the  name 
Atlas,  below  which  is  block  of  blue 
colour  incorporating  the  product  name  in 
a  different  colour.  Packaging  for  flash 
products  has  been  designed  with  an  eye 
on  impulse  buying  —  for  flash  cubes  the 
product  name  includes  a  gradation  of 
colour  to  look  like  a  flash  going  off. 

Among  new  lamps  displayed  were  two 
16mm  cine  projector  lamps  with  integral 
mirrors.  The  lamps  (Al/258  and  Al/259) 
are  rated  24v  250w  and  are  said  to  be 
suitable  for  popular  brands  of  16mm 
projectors  where  customers  previously  had 
to  rely  on  American-manufactured  lamps. 
Another  development  is  the  Atlas  Pl/20 
300w  compact  linear  hologen  lamp,  de- 
signed specially  for  movie-light  units  used 
in  conjunction  with  high-speed  160ASA 
colour  cine  film  and  compatible  cameras. 
The  lamp  is  said  to  permit  full  exposure 
at  standard  shutter  speeds  and  give  cor- 
rect colour  rendering  and  illumination 
levels.  Thorn  also  says  that  it  anticipates 
marketing  Flashbar  10,  the  flash  device 
for  the  Polaroid  SX-70,  earlv  in  1975. 
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A1 9  80's  camera 

Stanley  Bowler  gives  some  predictions  about  the  course  of  developments 
in  photography  in  the  next  ten  years 


In,  the  past  two  years  or  so  there  have 
been  significant  changes  in  equipment 
and  materials  for  simple  picture-making. 
First  of  all  there  has  been  a  dramatic 
reduction  in  the  size  of  cameras  with 
the  introduction  of  the  Kodak  110 
system,  with  its  instant-load  facility 
following  upon  the  trend  of  the  Insta- 
matic  cartridge  and  fool-proof  operation. 
Then  came  the  incredible  Polaroid  Land 
SX  70  camera  which  produces  colour 
pictures  ejected  from  a  completely  new 
style  of  camera.  The  pictures  appear  in 
broad  daylight  before  your  very  eyes! 

The  evident  tendency  has  been  towards 
simplicity  as  far  as  the  user  is  concerned 
with  an  increasing  complexity  within  the 
camera  itself,  with  which  the  photo- 
grapher is  not  troubled.  Nowdays,  highly- 
technical  electronic  controls  are  taken 
for  granted ...  if  astronauts  can  journey 
to  the  moon  and  back,  what  is  so 
difficult  about  taking  a  picture?  Colour 
television  appears  in  our  homes  with 
pictures  from  all  over  the  world  as 
a  common-place  happening.  The  days 
of  "film-speeds"  and  "exposure  calcu- 
lators" have  gone;  no  one  wants  to  know 
about  developing  and  enlarging,  about 
reversal  processing  of  colour  materials 
and  so  on.  The  mystique  which  has 
surrounded  photography  for  far  too  long 
is  disappearing  at  last  —  and  good 
riddance  to  it.  The  "amateur  photographic 
expert",  with  his  technical  and  bemusing 
jargon,  no  longer  holds  sway  over  the 
ignorant  who  wish  only  to  record  baby's 
first  steps  or  a  happy  event  such  as  a 
birthday  party  or  a  wedding  anniversary. 

Polaroid  has  set  the  pace  for  instant 
pictures  —  it  is  rumoured  that  Eastman 
Kodak  is  also  working  hard  in  the  same 
field;  can  Agfa-Gevaert  be  so  far  be- 
hind? Then  there  is  the  3M  organisation 
that  now  controls  the  originial  Ferania 
set-up  in  Italy  —  and  what  of  GAF? 
Unless  the  prophet  studies  all  of  the 
patent  literature  which  pours  forth  each 
year  it  is  difficult  to  be  certain  where 
the  trends  for  the  future  really  lie.  It 
should  also  be  remembered  that  no  com- 
pany is  forced  to  disclose  the  research 
work  which  continues  unabated ...  it  is 
not  even  necessary  to  patent  every 
development  stage-by-stage. 

Simplicity 

So,  in  which  way  do  we  look  to  the 
future?  It  is  fairly  safe  to  say  that  sim- 
plicity will  be  the  key-note,  following 
upon  the  original  Kodak  conception  of 
"You  press  the  button  and  we  do  the 
rest".  To  the  user  the  means  are  com- 
pletely unimportant,  it  is  the  results 
which  are  material.  The  results  may  not 
be  satisfactory  as  far  as  the  photographic 
purist  is  concerned  but,  providing  they 
are  acceptable  to  the  general  public,  they 


will  be  sufficient  for  the  present  day. 

The  next  important  factor  will  be  a 
continuing  reduction  in  the  physical  size 
of  picture-making  things.  Envisage  the 
time  when  the  snapshotter  says  "I'm 
going  to  take  a  picture"  and  NOT  "I'm 
going  to  use  my  camera".  It  could  be 
now  but  the  image  of  photography  still 
has  not  changed  sufficiently  for  his  con- 
cept to  be  a  reality. 

The  Kodak  110  system  has  pointed 
the  way  significantly  to  the  new  pros- 
pect .  .  .  now  let  us  imagine  an  entirely 
new  kind  of  recording  material.  Not 
something  based  on  conventional  silver 
halide  materials.  Heaven  alone  knows 
all  manufacturers  are  worried  out  of  their 
lives  by  the  continuing  rises  in  the  cost 
of  pure  silver  so  essential  to  film  manu- 
facture. What  about  lead?  Research  work 
has  been  going  on  for  several  years  to 
find  new  and  less  expensive  light-sensitive 
chemicals.  Some  of  the  lead  combinations 
indicate  new  possibilities;  these  develop- 
ments may  provide  increased  information 
storage.  In  simple  terms,  this  means  that 
within  a  given  area  more  detail  can  be 
recorded  and  this,  in  turn,  means  that 
the  picture  size  can  be  reduced  still 
further.  The  next  key-note  is  miniaturi- 
sation. 

For  expendable  flash,  batteries  are  now 
no  longer  necessary  —  yet  they  are  still 
necessary  for  exposure-control  systems 
in  many  cameras,  even  in  the  simpler 
ranges.  In  an  age  of  growing  simplifi- 
cation these  accessories,  bits-and-pieces, 
cause  some  bewilderment  to  many  people. 
We  have  stressed  this  point  in  the  past. 
No  one  should  have  to  care  about 
complications  of  any  kind;  all  that  should 
matter  is  making  pictures. 

So,  where  do  we  go  from  here?  What 
kind  of  predictions  are  possible?  Do  we 
need  to  think  entirely  in  terms  of 
developments  of  existing  technology?  How 


fanciful  can  we  become?  Let  us  take  a 
concrete  example.  Wolf  Wehran,  the 
imaginative  Press  officer  of  the  old  Zeiss 
Ikon  organisation,  produced  a  model  of 
the  movie-camera  of  the  future  some-time 
in  [the  mid-sixties,  probably  about  Photo- 
kina  time  in  1964.  In  1971,  in  the  USA, 
Eastman  Kodak  produced  a  new  super 
8mm  "available-light"  camera  and  a  new 
sensitive  emulsion  to  go  with  it  and 
introduced  them  into  Britain  early  in 
1972.  The  new  Kodak  camera  bore  a 
strange  resemblance  to  the  futuristic  de- 
sign of  Wolf  Wehran! 

Picture-Maker 

Let  us  now  look  at  "Old  Moore's" 
prediction  for  the  Picture-Maker  of  the 
eighties.  First  of  all,  it  will  be  pencil 
slim . . .  not  much  bigger  than  a  large 
felt-tip  pen  of  the  present  day.  It  will 
not  have  a  conventional  viewfinder;  it 
will  simply  be  pointed  at  the  object  which 
the  user  desires  to  record.  Most  people, 
it  is  understood,  can  point  much  more 
accurately  at  an  object  than  they  can 
line  it  up  in  an  ordinary  viewfinder. 

The  objective  system  will  encompass  t 
an  average  field-of-view :  this  will  not 
be  any  handicap  because  the  receptor 
system  will  have  an  infinitely  fine  struc- 
ture  for  the  recording  of  the  minutest 
detail.  With  the  present-day  escalating 
rise  in  the  cost  of  silver,  the  intensive 
researches  of  the  major  sensitive-material 
manufacturing  companies  will  have  come 
to  fruition  to  surmount  the  problem.  It 
will  not  be  surprising  if  the  optical  or 
imaging  systems  are  also  entirely  dif- 
ferent from  those  now  in  use.  The  de- 
velopment of  the  electron  microscope 
probably  points  the  way. 

With  almost  predictable  developments 
of  this  kind  it  will  not  matter  greatly 
what  the  size  of  the  recorded  image  is 
because  it  will  be  possible  to  select  and 
enlarge  even  the  smallest  portion  at  will. 
General  views  accidently  recorded,  and 
containing  desired  portraits,  will  be  selec- 
tively enlarged  to  suit  the  wish  of  the 
customer  without  any  loss  of  detail. 

Next,  it  is  predicted  that  the  Picture- 
Maker  will  be  a  perpetual  recorder:  it 
will  be  made,  once  and  for  all,  and 
sealed  hermetically  by  the  manufacturer 
against  any  kind  of  climate  —  hot  or 
cold,  wet  or  dry.  It  will  be  returned 

Continued  on  p  527 


The  Kodak  XL 
movie  camera 
bears  a  strong 
resemblance  to 
the  lines  of  Wolf 
Wehran's  design 
prediction  of  some 
years  previously 
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JOIN  THE  WET-SHAVE 
REVOLUTION! 


Today  I  watched  as  Aqua 
Velva  gave  Britain's  men  their 
cleanest,  closest  shave  in  years. 

Invasion  and 
Conquest 

The  devastating  After  Shave 
(No.  1  in  the  world)  led  the  way, 
closely  followed  by  Aqua 
Velva's  great  'new  Pre-Wet 
Shave  which  softened  up  the 
opposition.  Remaining  resis- 
tance was  eliminated  with  the 
Shaving  Foam  and  a  few 
strokes  from  the  blade. 

Terms  of  Surrender 

All  retailers  will  stock  Aqua 
Velva's  revolutionary  shaving 
products.  In  exchange,  Aqua 


ByJ.N.Toiletries. 


Velva  will  dispense  FREE 
Point-of-Sale  material  which 
will  change  the  face  of  wet 
shaving. 

W.60 

A  compact  counter  dispenser 
offering  an  irresistable  JOp. 
price-off  to  the  consumer,  and 
15  as  12  bonus  to  the  trade  on 
54  c.c.  After  Shave  and  Pre- 
Wet  Shave. 

W.90 

Superb  counter  unit  with  back- 
up stock  contains  all  3  products 
at  generous  trade  bonus.  Plus 
free  tester. 


The  above  photo  shows 
one  of  the  conquering 
W.90  counter  units  in 
a  typical  pose. 


e 


Contact:  J.  N.  Toiletries,  Kitty  Brewster  Estate,  Blyth,  Northumberland.  Tel  no:  Blyth 2596. 


nappy  rash? 

Metanium 


A  protection  and  treatment  in  one  ointment. 

Metanium  contains  a  silicone  base  to  act  as  a  water 
barrier  to  protect  baby's  sensitive  skin  against  the 
irritation  caused  by  urine  soaked  napkins. 

Metanium  is  specially  formulated  with  the  right  balance 
of  titanium  salts  to  absorb  urine  and  promote 
rapid  healing. 

Metanium  is  used  in  the  maternity  departments  of 
many  leading  hospitals  and  has  been  shown 
clinically  to  be  an  exceptionally  successful  treatment 
for  napkin  rash* 

*Lowry,  A.  Practitioner  (1964),  193,  206. 


Further  information  and  samples  available  on  request. 
Bengue  &  Co.  Ltd.,  Alperton,  Wembley,  Middx.,  HAO  1TX 
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How  to  sell  Durex 

to  a  man. 


Dont  push 
your  luck   f  f 


Every  week  in  Britain,  2,200 
unplanned  babies  are  conceived. 

You  both  know  that 
contraception  is  the  responsible 
decision^ 

But  which  method  do  you 
choose?  And  what  if  you're 
concerned  about  side-effects? 

Recent  independent  statistics* 
prove  that,  of  contraceptive 
methods  where  there  is  no  risk  of 
side-effects,  none  prevent  preg- 
nancy more  effectively  than  Durex. 

Made  to  approved  standards  by 
the  world's  leading  manufacturer, 
each  Qurex  protective  is 
electronically  tested  to  guard 
againstany  Imperfection. 

And  you  won't  have  the  bother 
ofqueueing  at  aclinic  or  your 
doctor's  to  get  a  prescription. 
Durex  is  so  safe  to  use  and  simple 
,  toobtain. 

L     It's  really  not  surprising  that 
m  more  married  couples  prefer  die 
protective  toany  other  method. 

44%'*  more  than  the  next  most 
popular  contraceptive. 

Which  leaves  just  one 
question. 

What  are  you  doing  tonight? 


Belter  to  be  sofe 
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How  to  sell  Durex 
to  a  woman. 


Can  you  afford  to  have  a  baby  yet? 


The  first  few  years  of  a  baby's  lifecan  set  you 
back  well  over  El  ,000!  That's  even  all  owing  for 
maternity  grants  and  family  allowances. 

Contraception  aJlows  you  to  start  your  family 
when  you  can  afford  it. 

But  which  method  do  you  choose?  And  what  if 
you're  concerned  about  side-effects? 

Recent  Independent  statistics*  prove  that, 
of  contraceptive  methods  wheretherelsno 
risk  of  side  effects,  noneprevent  pregnancy 


moreeffectivelythan  Durex. 

Made  to  approved  standards  by  the  world's 
leading  man  ufacturer,  each  Dure*  protective  Is 
electronically  tested  to  guard  agalnstany 
imperfection. 

And  you  won^:  have  the  bother  of  queueing  at 
aclinic  or  your  doctor's  to  get  a  prescription. 
Durex  Is  so  safe  to  use  and  simple  toobtaln. 

It's  really  not  surprising  that  more  married 
couples  prefer  the  protective  to  any  other  method. 


44%*  more  than  the  next  most  popular  contraceptive. 

Before  you  start  your  family,  makesure  you  can 
afford  It. 

•  Family  Planning  Sunt 


■of  England  S  Wila.  HM.5.0. 1973 


Better  to  be  safe 
than  sorry. 


While  Durex  is  a  male 
contraceptive,  it  does  take  two 
to  tango. 

Which  is  why  our  new 
advertising  campaign  stressing 
the  rel iabi  I ity  and  safety  of 
Durex  is  addressed  not  only  to 
couples,  but  to  men  and,  quite 
separately  to  women. 

From  Reveille  and  The 
Sun  to  Brides  and  Cosmopolitan, 


weVe  spending  £90,000  over 
three  months  in  twenty-eight 
different  publications,  covering 
85%  of  adults.  All  of  which  is 
backed  up  with  four  new  com- 
mercials on  Radio  Luxembourg. 

It's  not  a  great  campaign  to 
help  you  sell  Durex.  It's  two. 
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The  Swiss  way 
to  increase 


your  sa 

*  Pharmaton  sales  outstripped  the 
market  growth  by  81%  during  1973. 

^Pharmaton  is  a  chemist-only  line. 

*Pharmaton-Join  our  success.  i 
STOCK,DISPLAY  and  SELL 
Pharmaton  Capsules. 

*Pharmaton-the  Vitamin 
Plus  Mineral  Capsule. 
Contains  Ginseng. 


w  i  1973 

f  Pharmaton 
Capsule  sales 


DEC 


NOV 


OCT 


The  graph  shown  here  clearly  demon- 
strates how  Pharmaton's  phenomenal 
sales  growth  continued  to  outstrip 
the  total  tonic  market  growth  in  1973. 

Pharmaton  is  not  only  increasing 
its  market  share,but  doing  so  at 
an  increasing  rate. 

Only  chemists  can  benefit  from 
this  rising  tide.  So  the  message  is  ' 
clear.  STOCK,DISPLAY  and  J* 
SELLPharmaton-the  ,f:EB 
Vitamin  Plus  Mineral  mmm 
Capsule  that  contains 
Ginseng. 


TheTonic  Market  1973 


^Pharmaton 
The  Big  Profit  earner 

^   For  further  information  on  Pharmaton  products,contact  the  Pharmaton 

.-*/m    ~Y~  S~^<  ^°*7  A  InformationBureau,6RoscberyRoad,Londoni.W2  4DE. 

AJL    XvJ  /ZL     Vestric  Ltd  are  the  main  UK  distributors  for  Pharmaton  products 
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Picture-Maker 


Continued  from  p  522 

bodily  to  the  picture  station  for  the 
production  of  masters  capable  of  being 
converted  to  views  to  hold  in  the  hand 
(they  may  even  be  colour  stereograms) 
or  records  which  can  be  electronically- 
scanned  and  appear  in  a  wall  panel . . . 
this  will,  of  course,  be  a  further  develop- 
ment from  the  conventional  TV  picture. 

The  first  diagram  shows  what  we  think 
the  Picture-Maker  will  look  like.  The 
imaging  system  will  take  into  account 
the  least  amount  of  light  available  — 
it  will  contain  its  own  sensing  mechanism 
so  that  it  will  take  care  of  all  even- 
tualities without  the  need  for  any  adjust- 
ment on  the  part  of  the  user.  The 
recording  time  will  be  minimal  which 
will  avoid  the  use  of  tripods  and  present- 
day  "exposure  calculations".  Mass-pro- 
duction techniques  (coupled  with  the 
reusable  feature  to  be  described  later) 
will  make  the  unit  inexpensive,  so  that 
every  family  will  have  several  of  them 
to  allow  for  one  or  more  being  away 
at  the  picture  station  for  picture  pro- 
duction and  replenishment. 

Original  pictures  would  be  recorded 
by  pointing  the  Picture-Maker  at  what- 
ever the  user  fancied  by  pressing  on  the 
pocket-clip;  accidental  operation  would 
be    prevented    by    the    fact   that  when 


carried  in  a  jacket  or  blouse  pocket  the 
clip  would  be  separated  from  the  body 
of  the  unit.  The  number  of  pictures 
remaining  to  be  taken  would  be  shown 
behind  a  window  in  the  end  of  the  tube 
by  means  of  an  electronic  numerator 
similar  to  those  now  incorporated  in  a 
pocket  electronic  calculator,  but  on  a 
much-reduced  scale. 

The  whole  basis  of  the  system  is  the 
series  of  regenerative  receptors  contained 
within  the  tubular  body  of  the  Picture- 
Maker.  In  a  diameter  of  about  jin,  two 
current  110  picture  areas  can  be  accom- 
modated ...  5  x  2  of  them  would  only 
occupy  a  space  4in  long  .  .  .  but  this  is 
present-day  technology;  surely  we  can 
expect  at  least  a  doubling  of  information- 
storage  availability? 

When  all  of  the  possible  pictures  have 
been  taken  the  electronic  numerator 
would  change  to  a  warning  sign  to  tell 
the  owner  to  return  the  unit  to  the 
picture  station.  By  the  early-1980's  all 
labour  troubles  will  be  over  and  the 
preparation  of  the  required  kind  of 
pictures  will  only  take  a  few  hours  and 
they  and  the  unit  will  be  returned  to 
the  user  by  pneumatic-tubes  serving  every 
householder  or  flat-dweller. 

Lining 

The  really  interesting  feature  of  this 
new  system  lies  in  the  sophisticated 
regenerative-recording  lining  to  the  central 
"B"  section  of  the  tubular  part  of  the 
Picture-Maker.  Light-radiation  will  be 
used  primarily  for  the  first  stage,  although 
the  spectrum  may  well  be  extended  into 
the  ultra-violet  and  the  infra-red  regions. 


Figure  1:  the 
Picture-Maker's 
body  would  have 
three  sections  — 
A,  the  imaging 
system;  B,  the 
recording  section; 
C,  the  electronics 
compartment.  The 
imaging  at  1  could 
be  optical  or  electro- 
optical;  power  would 
be  provided  by  the 
light  energy  cells 
at  2;  pictures  taken 
by  pressing  3; 
the  number  of 
pictures  left  is 
shown  at  4  system; 


Figure  2:  Inside  the 
Picture-Maker, 
section  A  houses 
the  primary  imaging- 
system. 

B  contains  the 
image-recording 
elements, 
regenerative 
receptors,  scanned 
by  the  image 
displacer  2,  which 
is  actuated  by  the 
stepping  motor  3. 
This  in  turn  is 
controlled  by  the 
ultra-micro- 
circuitry,  4,  in  the 
electronics 
compartment  C 
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When  received  at  the  picture  station 
the  Picture-Maker  will  be  automatically 
inserted,  most  accurately,  into  the  core 
of  the  picture  producer.  First  of  all,  a 
different  form  of  radiation  —  possibly 
alpha,  beta  or  gamma  rays  —  will  be 
injected  along  the  axis  of  the  imaging 
system,  which  will  not  be  affected  by 
the  sensing  controls  of  the  normal  light 
radiation  used  for  the  original  recording 
of  the  pictures.  The  image-displacer  will 
be  magnetically-pulsed  externally  and  the 
set  of  recorded  images  scanned  sequen- 
tially, so  that  it  will  return  to  its 
original  starting  position.  The  high  energy 
of  the  selected  nuclear  radiation  will 
pass  through  the  tubular  body  and  im- 
pinge upon  the  inner  lining  of  the  core 
of  the  picture-producer.  At  the  same  time 
the  original  recorded  image  will  be 
erased,  leaving  the  regenerative-recording 
lining  of  the  Picture-Maker  ready  to 
accept  a  new  set  of  pictures. 

In  this  way  the  recorded  material  will 
be  transferred  to  a  new  layer  on  the 
inner  lining  of  the  picture  producer  — 
purely  by  changes  in  the  selected  wave- 
lengths of  radiation  and  without  the  need 
for  any  chemical  processing  of  any  kind. 
The  new  layer  will  be  the  master  record 
for  the  production  of  whatever  kind  of 
pictures  the  user  requests.  Depending 
upon  the  diameter  of  the  "tunnel"  (which 
could,  for  instance,  eject  pictures  cor- 
responding to  present-day  enprints)  the 
new  masters  would  provide  possibilities 
for  selective  enlargement. 

The  Picture-Maker  would  be  returned 
to  its  owner,  untouched  physically,  ready 
to  make  a  new  set  of  pictures  without 
ever  having  been  opened  or  handled  in 
any  way  whatsoever.  By  the  time  that  it 
is  put  into  production,  ultra-micro- 
circuitry,  wholly  encapsulated  within  a 
hermetically-sealed  tube,  may  be  relied 
upon  for  almost  an  indefinite  period. 
Within  a  year  or  two  of  its  introduction 
it  is  envisaged  that  the  space  requirements 
for  the  recording  area  will  be  further  re- 
duced, so  that  eventually  the  diameter  of 
the  body  will  be  correspondingly  de- 
creased to  something  of  the  order  of  that 
of  a  Biro. 

Orders  for  the  new  device  should  be 
considered  now  .  .  .  although  it  is  not 
yet  possible  to  state  when  delivery  can 
be  effected  nor  from  which  manufacturer 
the  units  will  be  supplied.  A  careful 
watch  should  be  kept  upon  the  journals 
in  the  electronics  field. 


Photonotes 


Japanese  flash  range 

Highgate  Dufay  Ltd  is  currently  importing 
electronic  flash  units  from  Morris  Photo 
Industrial  Co  Ltd,  one  of  Japan's  largest 
flash  unit  manufacturers. 

The  Morris  Popular  range  is:  C350 
Automatic  Computer  (£1430)  which  has 
a  guide  number  of  35  with  25ASA  films 
and  a  claimed  recycling  time  3-4  sec  with 
alkaline  batteries;  C500  Automatic  Com- 
puter (£16  90)  —  guide  number  45  at 
25ASA,  dc  only;  606  (£1544)  —  guide 
number  55  at  25ASA,  dc  only,  swivel 
foot;  606  ac/dc  (£25  26)  —  guide  number 
55  at  25ASA,  swivel  foot,  rechargeable 
and  ac  mains  supply  (Highgate  Dufay 
Ltd,  38  Jamestown  Road,  London  NW1). 
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Concern  over  genetic 
engineering 

by  S.  R.  Hesslewood,  BPharm,  PhD,  research  fellow, 
University  of  Aston  in  Birmingham 

Genetic  engineering  may  not  seem  to  have  direct  relevance  to  the  drug  treatment  of 
disease,  but  if  it  gets  out  of  hand,  existing  antibiotics  may  become  useless,  cancer  an 
even  greater  threat.  Scientists  throughout  the  world  are  becoming  concerned,  and  in 
this  article  Dr  Hesslewood  (C&D  medallist  at  the  1974  British  Pharmaceutical 


Conference)  explains  why. 
In  July,  eleven  prominent  American 
scientists  of  the  National  Academy  of 
Sciences  called  for  a  voluntary  worldwide 
ban  on  certain  types  of  genetic  experi- 
mentation until  it  becomes  possible  to 
assess  the  implications  and  possible 
hazards  of  such  investigations.  This  start- 
ling statement  quickly  produced  a  reac- 
tion in  this  country  with  the  setting  up 
of  a  working  party  by  the  Advisory 
Board  of  the  Research  Councils  to  assess 
the  situation  and  advise  the  government. 

The  concern  has  been  caused  by  recent 
advances  in  experimental  techniques 
amongst  molecular  biologists  whereby  it 
is  now  possible  to  link  together  DNA 
fragments,  even  from  completely  different 
sources,  giving  recombinant  molecules 
which  are  biologically  active.  Furthermore, 
the  majority  of  these  experiments  have 
been  carried  out  using  Escherichia  coli,  a 
normal  bacterial  inhabitant  of  the  human 
intestinal  tract,  and  concern  has  been 
expressed  that  if  an  organism  containing 
one  of  these  artificially  manufactured 
DNA  fragments  was  to  find  its  way  into 
the  human  gut,  it  may  possess  some  pre- 
viously unencountered  properties,  with 
which  we  may  not  be  equipped  to  deal. 

Genetic  manipulation  techniques 

The  genetic  information  in  bacteria  is 
contained  in  a  chromosome  which  con- 
sists of  a  circular  molecule  of  double 
stranded  DNA.  In  addition,  cells  may 
possess  other  pieces  of  DNA,  known 
as  plasmids,  which  exist  independently 
of  the  chromosome.  Although  plasmids 
are  not  essential  to  the  viability  of  the 
bacterial  cell,  they  confer  important 
properties  if  present.  Important  exam- 
ples of  these  properties  are  resistance 
to  one  or  more  antibiotics,  toxin  produc- 
tion and  the  ability  to  transfer  a  copy  of 
the  plasmid  to  other  cells.  Thus  an  epi- 
demic spread  of  the  plasmid  can  occur 
throughout  the  bacterial  population. 

Methods  by  which  plasmid  DNA  can 
be  extracted  from  the  cell  have  been 
available  for  several  years.  Once  isolated, 
it  can  be  modified  in  the  laboratory. 
American  scientists  have  described  an 
enzyme  which  is  capable  of  splitting  the 
double  stranded  plasmid  DNA  at  highly 
specific  sites,  yielding  short  single-stranded 
ends. 

The  remarkable  property  of  these 
single-stranded  regions  is  that  they  are  all 
identical  in  composition  and  are  capable 
of  rejoining  with  one  another,  but  not 
necessarily  with  their  original  partners. 


Thus  the  sequence  of  the  DNA  can  be 
altered  with  comparative  ease  and  it  has 
been  po-sible  to  link  together  DNA  ob- 
tained from  different  bacterial  genera. 
What  is  more,  the  enzyme  is  capable  of 
splitting  DNA  from  non-bacterial  sources 
i:i  exactly  the  same  manner  and  in  vitro 
experiments  have  successfully  linked  to- 
gether plasmid  DNA  and  DNA  obtained 
from  the  ribosomes  of  the  clawed  frog, 
Xenopus  laevis. 

Having  manufactured  these  unnatural 
DNA  molecules  in  the  test  tube,  the 
scientists  have  re-introduced  them  into 
Escherichia  coli.  where  they  exhibit 
biological  activity.  Thus  it  is  feasible  to 
construct  a  bacterial  plasmid  conferring 
resistance  to  all  clinically  useful  anti- 
biotics. If  such  a  plasmid  was  widely  dis- 
seminated to  the  bacterial  populations  in 
humans,  prospects  for  successful  chemo- 
therapy of  bacterial  infections  would  b; 
bleak. 

Hypothetically  more  dangerous  could 
be  experiments  which  linked  together 
plasmid  DNA  with  DNA  from  oncogenic 
(tumor-inducing)  or  other  animal  viruses. 
Apart  from  the  possibility  of  increasing 
the  incidence  of  cancer  or  other  diseases, 
such  molecules  may  possess  properties 
which  cannot  be  predicted. 

Calling  for  a  ban  on  such  experiments 
until  potential  hazards  have  been  assessed 
is  somewhat  paradoxical  since  experimen- 
tation will  be  necessary  to  elucidate  the 
dangers.  However,  the  NAS  Committee 
realise  that  they  are  concerned  about 
potential,  rather  than  demonstrated  risks 
and  have  urged  the  devising  of  guidelines 
to  be  followed  by  investigators  working 
with  such  DNA  recombinants.  Another 
aspect  of  such  a  ban  could  possibly  mean 
postponing  or  abandoning  justifiable 
experiments  which  could  give  much 
useful  information  about  the  control  of 
genetic  systems. 

While  scientists  now  have  the  ability  to 
carry  out  such  profound  alterations  in  the 
basic  genetic  material  with  comparative 
ease,  it  is  important  to  keep  the  situation 
in  perspective.  Responsible  scientists 
would  not  knowingly  produce  hazardous 
DNA  molecules  and,  providing  standards 
of  control  are  maintained,  the  chances  of 
an  organism  containing  a  manufactured 
DNA  molecule  of  unknown  risk  finding 
its  way  into  the  human  gut  are  minimal. 

In  general,  the  initiative  of  the  NAS 
Committee  in  highlighting  the  possible 
hazards  has  been  well  received  by  research 
workers,  and  an  international  conference 


has  been  planned  for  next  February  to 
discuss  appropriate  ways  in  which  to 
tackle  the  whole  situation. 

Against  this  background  of  engineered 
change  in  bacteria,  it  is  important  to 
remember  that  a  process  of  natural  selec- 
tion is  continually  occurring  amongst  the 
resident  flora  in  the  human  gut.  Relevant 
examples  are  the  continuing  rise  in  the 
frequency  of  antibiotic  resistant  organisms 
encountered  and  the  speed  with  which 
organisms  resistant  to  a  newly  introduced 
antibiotic  can  be  isolated,  resulting  from 
excessive  antibiotic  usage. 

Indeed,  Professor  E.  S.  Anderson,  a 
prominent  British  scientist,  has  stated  that 
•'the  indiscriminate  use  of  antibiotics  has 
exerted  more  pressure  on  the  bacterial 
population  than  could  be  wielded  by  all 
research  workers  in  the  field  put  to- 
gether." This  comment  will  surely  bring 
a  wry  smile  to  the  faces  of  pharmacists 
as  winter  approaches  and  the  number  of 
prescriptions  calling  for  penicillins  and 
tetracyclines  to  treat  colds  and  other 
minor  ailments  increases  rapidly. 


Sanctions— keep  the 
patient  out  of  it 

The  Central  NHS  Committee  ask  what 
sanctions  we  are  prepared  to  support  in 
backing  our  remuneration  claim.  Listed 
are  rotas,  oxygen  supplies,  prescription 
charges  and  availability  of  service,  all  of 
which  directly  affect  our  patients. 

Our  grievance  is  not  with  our  custo- 
mers but  with  the  powers  that  be.  In  S.E. 
England  we  have  the  new  poor,  the 
middle  class  who  are  overcome  by  infla- 
tion, badly  paid,  suffer  as  commuters  to 
London,  shiver  in  miners'  strikes  and  are 
crippled  by  the  new  increased  rates  and 
mortgages.  They  at  all  times  deserve  pity, 
especially  when  sick  and  presenting  a 
prescription.  I  could  not  apply  sanctions 
to  them. 

I  suggest  that  action  should  be  directed 
to  the  various  official  departments  that 
take  our  unpaid  work  for  granted.  Until 
our  reasonable  demands  are  met  we  must 
refuse  to  pay  the  heavily  increased  rates 
imposed  on  us,  rents  in  council-owned 
shops  should  be  delayed,  income  tax  pay- 
ments put  back,  PAYE  for  the  staff  held 
back  and  VAT  (where  the  pharmacist 
owes  money)  neglected. 

Instead  of  striving  to  meet  the  three-day 
deadline  in  forwarding  NHS  scripts,  hold 
them  a  week,  two  weeks  the  next  month, 
three  weeks  the  third  month  and  demand 
payment  on  account  by  the  end  of  the 
month.  Imagine  the  chaos.  Any  pharma- 
cist taken  to  court  should  be  protected 
by  the  full  weight  of  the  NPU  and  the 
resultant  national  publicity  would  show 
the  public  that  we  put  their  interests  first 
and  have  a  just  claim. 

It  needs  courage.  Do  you  have  it  or 
will  yours  be  another  of  the  400-plus 
pharmacies  to  close  this  year? 

Stanley  Ackers 
iSwanscombe,  Kent 
More  Letters  on  p531 
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r  GROOMED 
FOR  SUCCESS  A 


New  beauty  grooming  range 
by  Rocket  of  London 

-launched  with 
this  total  plan 
for  sales  success 

★ATTRACTIVE  PACKAGING 

Sells  on  sight  in  store 

★NATIONAL  ADVERTISING 
★TOP  QUALITY 
STAINLESS  STEEL 

★COMPETITIVE  PRICES 

For  fast  turnover  and  big  profits. 

New  Rocket  range  includes 
Nail  &  Cuticle  scissors.  Nail 
flies.  Emery  Boards.  Eyebrow 
Tweezers.  Nurses  scissors  in 
4",  5"  &  6';  all  in  individual  packs.  Also  available  Surgical 
instruments,  Syringes  and  Clinical  thermometers. 

0RDER~G00D  GROOMING  PRODUCTS  NOW 
FROM  YOUR  nocKsf-  WHOLESALER 

CDf=  LONDON 
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0. 
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Lancing  Packersare  well  equipped  tohandle  pack- 
aging problems  in  the  pharmaceutical  industry. 
We  are  holders  of  a  Department  of  Health  Letter 
of  Authority  for  the  manufacture  and  packaging 
of  medical  products.  We  specialize  in  packing: 

SACHETS  •  JARS  •  BOTTLES 
BAGS  •  CARTONS  •  BLISTERS 

THERMO  FORMED  POTS 

or  any  hand  assembly  work 

Our  comprehensive  range  of  advanced  facilities  enables 
us  to  undertake  short  or  long  runs,  rush  jobs  and  special 
promotions  at  extremely  competitive  rates.  And  our  tre- 
mendous flexibility  allows  rapid  turnround  times,  no 
matter  what  the  size  of  order. 

We  package  many  well  known  pharmaceutical,  food  and 
cosmetic  products,  and  have  years  of  valuable  exper- 
ience in  these  fields.  Our  expertise  can  work  for  you. 
Why  not  contact  us  to-day  — 
the  problem  solvers. 


Ihe  man  who 
comes  to  you  with 
headache  has  a  bigger 
one  at  the  office ! 

It's  not  just  leading  Chemists  who  have  been  quick  to 
recognise  that  Executives,  Accountants,  Salesmen  and 
Students,  in  fact  100%  of  office  staff  at  one  time  or 
another  use  a  chemist  -  for  calculators  it's  a  vast 
market  —  the  profits  are  excellent  -  the  service 
involvement  nil  —  we  see  to  that,  and  with  the  new 
unwieldly  8%  VAT  -  try  doing  that  without  a 
calculator!  Your  customer  does,  that's  why  he  needs 
you,  not  just  for  his  cough,  cold  or  headache  but  for 
his  calculator! 


USED  BY  MILLIONS  THROUGH- 
OUT THE  WORLD,  SUCH  AS:- 
I.C.I.,  Beecham's,  Smith  &  Nephew, 
Honeywell's,  Oxford  University, 
Greater  London  Council,  National 
Westminster  Bank,  Laporte 
Industries,  Dupont  (UK)  Ltd.,  and 
people  from  all  walks  of  life. 


THE  DECIMO  VATMAN 
BATTERY/MAINS 
POCKET  CALCULATOR 
WITH  VAT  %  KEY 
RECOMMENDED  RETAIL  PRICE 
£19.95  PLUS  VAT 
FULLY  GUARANTEED  MAINS  ADAPTOR  £2  EXTRA 

PLEASEWRITE  FOR  TRADE  PRICES  TO 

DECIMO  LIMITED 

FREEPOST,  LUTON,  LU1  5BR  TEL:  LUTON  38881 

(NO  STAMP  REQUIRED) 
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Containers 
„  by 
Beatson 


The  Medical 


Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  Yorkshire  S60  2AA 
Telephone:  0709  79141 
Telex:  54329  « 

A 


ieatson  Clark 


Remploy  give  you 
an  exceptional  range 
of  standard 
spinal  supports 


BCM254  im 


Shown  here,  a  selection  from  the  range  of  spinal  supports 
desired  by  Remploy  to  give  immediate  relief  from  pain  in 

the  lower  lumbar  region.  Keep  a  complete  stock  in  your 
department  so  that,  following  diagnosis,  the  patient  can  be 
given  immediate  treatment. This  will  reduce  the  number 
of  outpatients  visits  and  speed  the  patient's  return  to  work. 
Standard  spinal  supports  are  just  part  of  a 
comprehensive  range  of  orthopaedic  equipment 
manufactured  by  Remploy,  major  contractors  to  the 
Department  of  Health  and  Social  Security  and 
world  wide  exporters.  The  full  range  includes 
surgical  footwear,  limb  appliances  in  metal, 
leather  and  polythene,  crutches,  walking  aids  and 

rehabilitation  equipment. 
Remploy  provide  a  unique  measuring  and  fitting 
service  for  all  their  appliances  and  footwear. 
Remploy  also  produce  two  orthopaedic  brochures  which  are 
an  important  aid  to  work  in  the  field  of  Orthotics.  Should 
you  require  this  literature,  write  to  the  following  address 
and  Remploy  will  be  pleased  to  send  it  to  you. 


Remploy 

an  exceptional  name  in  more  ways  than  one 

Remploy  Limited  (Orthopaedic  Division) 
Remploy  House,  415  Edgware  Road,  Cricklewood, 
London  NW2  6 LR.  Telephone:  01-452  8020. 
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Irish  News 


Minister  refuses  to 
make  an  offer 

The  Irish  Minister  for  Health  has  refused 
to  make  an  offer  of  increased  fees  to 
pharmacists  operating  general  medical 
services  dispensing. 

Announcing  this  at  the  Irish  Pharma- 
ceutical Congress  on  Tuseday  night,  Mr 
J.  P.  Burke,  chairman  Contractors  Com- 
mittee, read  a  letter  from  the  Minister 
replying  to  the  Pharmaceutical  Union's 
claim  for  an  increase  in  the  inclusive  fee 
per  item  from  20p  to  78p.  The  Minister 
noted  that  the  claim  represented  an  in- 
crease of  290  per  cent  which  would  cost 
£5-535m  a  year  based  on  the  fees  paid  in 
the  first  full  year  of  the  scheme  of 
£l-425m.  While  accepting  that  there  had 
been  some  increase  in  costs  since  the  in- 
ception of  the  scheme,  he  regarded  the 
claim  for  290  per  cent  as  being  "un- 
reasonable and  unrealistic",  and  he  would 
not  feel  justified  in  making  any  offer  in 
the  context  of  the  claim. 

Should  the  Union  seek  to  invoke  the 
arbitration  provisions  in  the  original  GMS 
agreement,  he  would  take  steps  to  estab- 
lish an  arbitration  board  "as  quickly  as 
possible".  The  Union  had  also  made  other 
claims  and  the  minister  stated  that  a 
further  meeting  could  be  arranged  with 
Department  officers  on  these. 

Mr  Burke  described  the  letter  as  "dis- 
appointing" in  that  no  offer  was  forth- 
coming. However,  it  was  not  the  contrac- 
tors' intention  to  seek  arbitration  at  this 
time  but  they  would  make  use  of  the 
offer  to  reopen  negotiations. 

According  to  the  prices  division  of 
the  Department  of  Industry  and  Com- 
merce the  question  of  private  prescriptions 
would  be  dealt  with  after  the  GMS 
fees  had  been  settled. 

New  president  elected  by 
Union  Executive 

Commandant  lames  O'Farrell,  MPSI, 
director  of  pharmaceutical  services  for  the 
defence  forces,  has  been  elected  president 
of  the  Irish  Pharmaceutical  Union.  Other 
officers  of  the  Union  elected  at  the  Sep- 
tember meeting  of  the  Union's  National 
Executive  were:  Mr  T.  R.  Miller,  FPSI, 
as  vice  president  and  Mr  F.  Molloy, 
MPSI,  as  honorary  treasurer. 

[The  report  in  last  week's  Irish  Supple- 
ment was  incorrectly  described  as  being 
that  of  the  Union's  September  Executive 
meeting.  It  was  in  fact  that  of  the  Com- 
munity Pharmacists  Group  Committee 
of  the  Union.  We  apologise  for  the 
error.  —  Editor] 

The  Union's  Executive  meeting  agreed 
to  set  up  subcommittees  in  Finance, 
membership  and  veterinary  aspects.  The 
finance  committee  was  charged  with  the 
task  of  examining  proposals  for  an 
insurance  plan  for  pensions,  professional 


indemnity,  death  and  disability  benefits. 
The  Executive's  views  on  dual  capacity 
participation  by  doctors  in  the  General 
Medical  Services  scheme  is  to  be  con- 
veyed to  the  Irish  Medical  Association 
and  Medical  Union  with  a  view  to  in- 
fluencing the  Minister  for  Health  to 
refuse  contracts  under  both  professional 
codes  to  both  doctors  and  pharmacists. 
Current  paid-up  Union  membership  stood 
at  85  per  cent  of  the  possible  total,  and 
efforts  were  continuing  through  local  and 
regional  committees  to  ensure  100  per 
cent  membership. 

Mr  J.  P.  Burke,  FPSI,  chairman  of  the 
Pharmaceutical  Contractors  Committee, 
reported  the  progress  of  the  GMS  review 
and  expressed  concern  with  the  delay  by 
the  Department  of  Health  in  concluding 
the  negotiations  of  improved  remunera- 
tion and  general  conditions  for  contrac- 
tors. The  Contractors  Committee  was 
studying  ways  and  means  by  which  the 
plight  of  contractors  would  be  explained 
to  the  public  and  impressed  upon  the 
Minister  for  Health  and  the  government. 


Letters 

Continued  from  p  528 


Resident  pharmacists 

Concerning  Mr  Rucker's  article  on  NHS 
contract  complaints  (C&D,  September  28, 
p437),  I  wrote  to  the  NPU  to  ask  how 
many  pharmacists  are  resident  on  their 
premises.  The  reply  states  that  there  are 
no  figures.  How  can  the  Central  NHS 
(Chemist  Contractors)  Committee  accept 
that  we  should  endorse  prescriptions  "non 
resident"  without  figures  to  show  that 
fewer  pharmacists  live  away  from  than 
on  their  premises? 

I  agree  with  most  of  Mr  Rucker's 
points.  It  is  with  interest  that  I  noted  in 
the  report  of  the  Central  Committee  for 
1973  that  (p6)  there  is  a  total  increase  in 
our  payments  of  11-9  per  cent.  On  plO, 
the  Committee  expenses  have  increased 
33-3  per  cent  in  the  same  period. 

Bernard  Holmes 
Old  Coulsdon,  Surrey 

Faith  healing? 

From  the  prescription  handed  in  today,  it 
would  appear  that  an  ecclesiastical  cult, 
having  little  faith  in  conventional  anti- 
biotic therapy,  was  developing  within  the 
Health  Service. 

The  prescription  in  question  was  very 
clearly  written  and  read:  — 

Eight  ampoules  CHRISTAMYCIN 
Forte. 

J.  E.  Swift 

Newtown,  Wigsn 

□  Six  autumn  seminars  for  managers  of 
smaller  businesses  are  to  be  held  by  the 
Management  Studies  Centre,  Assets 
House,  Elverton  Street,  London  SW1P 
2QZ.  Topics  include  unfair  dismissal, 
maintaining  liquidity  in  an  inflationary 
environment,  tax  planning  for  the  small 
business. 
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Open  Shop 

by  E.  C.  Tenner 


Sanctions 

I  was  saddened  to  receive  from  the 
Central  NHS  (Chemists'  Contractor)  Com- 
mittee the  second  publication  of  Action 
and  am  deeply  concerned  because  the 
threat  of  sanctions  has  once  again  raised 
its  ugly  head. 

I  do  not  blame  the  Chemists'  Con- 
tractors Committee,  for  in  all  their  ne- 
gotiations with  the  Department  of  Health 
and  Social  Services  they  have  always 
shown  restraint  and  patience.  If  sanctions 
have  to  be  used  then  the  blame  and 
responsibility  must  rest  with  the  officials 
of  the  Department.  I  well  remember  the 
last  time  a  strong  call  for  tough  action 
was  voiced.  We  were  then  being  told 
to  suffer  swingeing  cuts  on  the  direction 
of  the  Rt  Hon  Enoch  Powell  who  was 
Minister  of  Health  at  the  time.  If  my 
memory  serves  me  well  the  outcome 
was  the  setting  up  of  an  inquiry  to 
establish  the  costs  of  providing  a  pharma- 
ceutical service.  We  were  told  this  would 
result  in  an  end  to  'horse  trading'  bar- 
gaining power. 

No  longer  would  we  have  to  pull  a 
figure  of  a  professional  fee  and/or  oncost 
out  of  the  air,  and  use  all  our  persuasive 
powers  to  justify  it.  The  outcome  would 
be  a  compromise  between  the  Depart- 
ment's offer  and  claim.  We  now  have 
these  inquiries;  all  the  costs  of  the  phar- 
maceutical service  can  be  justified  from 
statistically  worked  out  figures  that  are 
acquired  at  the  time  of  inquiry.  I  assume, 
therefore,  that  the  claim  for  an  increase 
of  4p  per  prescription  can  be  justified. 

I  know,  of  course,  that  the  proprietor's 
salary  is  the  only  item  which  cannot  be 
arrived  at  from  the  cost  inquiry.  It  ap- 
pears to  me  from  this  request  for  a 
"Call  to  Action"  that  the  Department 
are  again  dragging  their  feet  and  inter- 
preting the  figures  in  a  totally  different 
way.  Once  again  the  tactics  of  "horse 
trading"  are  being  brought  in. 

In  the  present  climate  Government 
departments  appear  to  be  reluctant  to 
pay  what  has  become  reasonable  and 
necessary.  They  always  seem  to  pro- 
crastinate as  long  as  possible  and  then 
come  up  with  offers  which  are  derisory 
and  unrealistic.  We  have  had  recent 
evidence  of  the  nurses'  demands.  They 
had  to  employ  sanctions  to  obtain  action. 
I  have  no  need  to  remind  you  there  are 
other  examples.  How  is  it  officials  of  the 
Department  only  appear  to  understand 
militant  action? 

To  me  militant  action  and  sanctions 
are  abhorrent.  With  men  of  good  will 
surely  agreement  can  be  reached,  especi- 
ally when  there  is  a  mass  of  information 
which  cannot  be  disputed.  If  these  strong 
measures  have  to  be  brought  into  action 
the  responsibility  lies  with  the  Depart- 
ment'. I  trust  an  honourable  settlement 
can  be  found  quickly  for  it  will  be  a  sad 
day  if  we  have  to  resort  to  other  means. 
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Pharmaceutical  Society  of  Great  Britain 


ationa!  safety  week 


proposed  by  Council 


The   suggestion   of   a   "national  safety 
week"  sponsored  by  the  Government,  and 
the  Pharmaceutical  Society  commissioned 
to   deal  with   the   aspect   of  safety  of 
medicines  with  the  aid  of  a  government 
grant,  was  discussed  at  the  Pharmaceu- 
tical Society's  Council  October  meeting. 
The  suggestion  came  from  the  hospital 
practice    subcommittee    following  consi- 
deration of  the  report  of  the  Medicines 
Commissions  working  party  on  the  pre- 
sentation of  medicines  in  relation  to  child 
safety.  The  subcommittee  made  [the  addi- 
tional point  that  advice  should  be  given 
that  medicines  should  always  be  admini- 
stered to  young  children  by  an  adult  or 
a  young  person  who  was  considered  by 
the   parent   to   be   fully  responsible.  It 
also  felt  that  the  pharmacist's  role  in 
giving  professional  advice  on  the  potential 
danger  of  medicines  should  be  stated.  The 
subcommittee  agreed  with  the  Commis- 
sion's recommendation  that  all  medicines, 
however    supplied,    should    by    law  be 
labelled    with    the    cautionary  wording 
"keep   out   of   reach   of   children"  but' 
added  that  wording  should  be  made  more 
prominent.    The    subcommittee  thought 
that  the  words  "promoted  for  children" 
were  superfluous  in  the  Medicines  Com- 
mission's   recommendation    which  said 
that :  "All  solid  dose  medicines  containing 
aspirin    or    paracetamol    promoted  for 
children   should   be   white  and  without 
added  flavouring".  The  subcommittee  felt 
there  was  a  need  for  evidence  of  the 
child-resistant  value  of  strip  packaging. 
It  also  made  the  point  that  with  [the  im- 
plementation  of    unit    packaging,  there 
would  be  a  need  to  reassess  the  way  in 
which  medicines  were  distributed  within 
the  hospital  service. 

Other  dangerous  medicines 

The  general  practice  subcommittee  had 
also  considered  the  report  and  felt  that 
any  publicity  campaign  on  the  dangers 
of  medicines  should  not  deal  only  with 
prescribed  medicines  and  analgesics  sold 
by  retail,  as  suggested  by  the  Medicines 
Commission  in  its  report,  since  other 
medicines  such  as  iron  tablets  were  jus? 
as  likely  to  be  dangerous.  As  far  as  the 
cautionary  labelling  "keep  out  of  the 
reach  of  children"  was  concerned,  it  was 
agreed  that,  in  line  with  the  previously 
expressed  view  of  the  Society,  the  warn- 
ing could  appear  on  a  dispensing  label  or 
on  a  separate  slip  label  at  the  discretion 
of  the  pharmacist.  The  subcommittee  did 
not  agree  with  the  working  party's  sug- 
gestion that  effervescent  tablets  contain- 
ing not  more  than  25  per  cent  aspirin 
should  be  exempted  from  the  requirement 
that  they  should  be  sold  in  opaque  unit 
packaging. 

The  Council  decided  that  the  views  of 
the   two    subcommittees   on   the  report 


should  be  sent   to  the  Department  of 
Health. 

It  was  agreed  that,  as  soon  as  the  name 
of  the  next  Secretary  of  State  for  Social 
Services  was  known,  an  approach  would 
be  made  to  arrange  a  meeting  with 
ministers  on  the  question  of  dispensing 
in  rural  areas. 

A  draft  Health  Service  circular  con- 
cerning the  general  medical  practitioner's 
responsibility  for  breaches  of  the  terms 
of  service  committed  by  a  deputy  was 
considered  by  the  Practice  Commiftee. 
The  Department  of  Health  had  suggested 
that,  while  pharmacists  were  in  a  some- 
what different  position  compared  with 
general  medical  practitioners  so  far  as  the 
need  to  arrange  a  locum  tenens  was  con- 
cerned, the  circular  might  be  extended 
and  modified  to  include  chemist  con- 
tractors. The  Practice  Committee  recom- 
mended, and  the  Council  agreed,  that 
the  Department  should  be  informed  of 
the  Society's  acceptance  in  principle  of 
the  suggestion  and  should  be  asked  for 
further  details  of  the  proposals. 

The  value  of  the  Society's  research 
awards  for  1974-75  is  to  be  increased. 
For  students  attending  establishments 
within  the  city  of  London  and  the  Metro- 
politan police  district  the  value  of  Ihe 
award  would  be  £960;  and  for  students 
attending  any  other  establishment  it 
would  be  £880. 

Open  university 

The  question  of  credit  exemptions 
allowed  by  the  Open  University  for 
people  holding  pharmaceutical  qualifica- 
tions was  discussed  by  the  Education 
Committee,  The  policy  of  the  Open  Uni- 
versity was  to  award  one  credit  exemp- 
tion for  each  full-time  post-intermediate 
academic  year  of  study.  Apprenticeship 
or  practical  training  periods  were  not 
taken  into  account.  A  member  had 
recently  proposed  that  the  Council  should 
make  representations  to  the  Open  Univer- 
sity for  a  new  method  of  assessing  pro- 
fessional qualifications  in  the  determina- 
tion of  credit  exemptions.  The  Education 
Committee  noted  that  the  Society  had 
made  representations  on  behalf  of  certain 
members  in  the  past,  but  felt  that  the 
Council  would  have  to  accept  the  policy 
of  the  Open  University  as  it  was  no 
different,  in  principle,  from  that  of  any 
other  university,  and  was  justifiable  on 
academic  grounds. 

For  1974-75,  the  conference  subcom- 
mittee of  the  Organisation  Committee  is 
to  be  constituted  as  follows:  Mr  D.  E. 
Sparshott  (chairman);  Mr  J.  P.  Banner- 
man;  Mrs  E.  J.  M.  Leigh;  and  Mr  D.  N. 
Sharpe.  It  was  decided  that  letters  of 
appreciation  should  be  sent  on  behalf  of 
the  Council  to  the  Nottingham  local  con- 
ference committee  and  to  the  Boots  Co 
Ltd  for  the  part  they  played  in  arrange- 


ments   for    the    British  Pharmaceutical 
Conference  this  year. 

The  Organisation  Committee  noted  tha? 
the  1975  International  Pharmaceutical 
Federation  Congress  would  be  held  in 
Dublin  in  the  week  preceding  the  British 
Pharmaceutical  Conference  and  that  FIP 
headquarters  would  be  asked  to  circulate 
to  all  its  members  information  about  the 
British  Conference  in  Norwich. 

The  architect  had  reported  good  pro- 
gress was  being  made  on  the  Society's 
new  Lambeth  headquarters.  The  contract 
was  still  running  about  eight  weeks  ahead 
of  schedule  but  steel  supply  problems 
might  hold  up  progress. 

The  Society  agreed  with  a  proposal  by 
the  Department  of  Health  that  provisions 
for  the  control  of  advertising  of  medi- 
cinal products  should  be  included  in  She 
standard  provisions  for  licences  of  right 
under  the  Medicines  Act  1968. 

The  Secretary  reported  that  the  only 
certificates  of  registration  which  would 
be  recognised  by  New  Zealand  under 
reciprocity  agreements  would  be  those 
granted  by  an  appropriate  pharmaceutical 
authority  after  the  passing  of  a  qualifying 
examination  prescribed  by  that  authority. 
That  was  intended,  he  said,  to  prevent, 
reciprocal  registration  being  made  avail- 
able to  pharmacists  from  the  EEC  who 
had  obtained  registration  in  Britain. 

The  Secretary  reported  that  Mr  Ray- 
mond Sykes  of  the  Salaried  Pharmacists 
Union  and  Mr  Roger  W.  Odd  of  the 
Joint  Boots  Pharmacists  Association  had 
been  selected  by  the  Society's  Officers 
for  co-optation  to  the  General  Practice 
Subcommittee. 

Support  for  the  EEC  draft  directive 
concerning  the  minimum  qualifications 
of  persons  responsible  for  the  manufac- 
ture of  pharmaceutical  products  (EEC 
draft  directive  II)  was  reaffirmed  by  the 
Council.  The  Practice  Commiftee  had 
recommended  that  support  should  be  on 
the  lines  of  the  document  prepared  by 
the  Industrial  Pharmacists  Group  of  the 
EEC  which  had  reaffirmed  its  view  that 
the  pharmacist  should  be  the  "qualified 
person"  responsible  for  the  manufacture 
and  quality  control  of  medicinal  products. 
The  chairman  of  the  Practice  Com- 
mittee, Mr  J.  P.  Kerr,  pointed  out  that 
in  the  text  of  the  draft  directive  there 
were  safeguards  for  those  with  other 
than  pharmaceutical  qualifications  who 
held  responsible  posts  in  the  pharmaceu- 
tical industry  and  also  for  some  students. 

Following  discussion  of  the  Inter- 
national Pharmaceutical  Federation's  re- 
commendations for  the  designation,  pack- 
aging and  labelling  of  pharmaceutical 
specialities,  the  industrial  practice  sub- 
committee considered  the  question  of 
the  name  of  a  product  should  be  required 
to  be  changed  when  there  was  a  signi- 
ficant change  in  its  active  constituents 
leading  to  a  substantial  alteration  in 
therapeutic  effect.  It  was  agreed  that  the 
matter  should  be  considered  by  the 
Science  and  Law  Committees  and  the 
General  Practice  and  Hospital  Practice 
subcommittees. 

The  Secretary  reported  with  regret  the 
deaths  of  James  Fallows  McNeal,  who 
was  a  member  of  the  Society's  Council 
1936-1963  and  vice-president  on  three 
occasions,  and  Sir  Benjamin  Ormerod, 
who  was  chairman  of  the  Statutory  Com- 
mittee 1965-1970. 


2  October,  1974 
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TAKE  A  SHARE  IN  UNICHEM 

NOW  IS  THE  TIME  TO  JOIN  THE  SOCIETY  THAT  HELPS 
INDEPENDENTS  STAY  INDEPENDENT 


J"*1"  I  am  interested  in  joining  UniChem. 
Please  send  me  details  by  return  post. 


Complete  the  coupon 
and  post  it  to: 

THE  ASSISTANT  SECRETARY 

UniChem  limited 

CROWN  HOUSE 
MORDEN  SURREY 
Telephone  01-540  3831 
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Institute  of  Pharmacy  Management  Conference 


National  and  international 
voluntary  trading 


"You  can  eliminate  the  wholesaler  but 
you  cannot  eliminate  the  wholesaling 
function,"  said  Dr  Norman  A.  Campbell, 
associate  professor  and  chairman,  Depart- 
ment of  Pharmacy  Administration,  Uni- 
versity of  Rhode  Island,  USA,  when  de- 
livering the  Macarthy  lecture  to  the 
Institute  of  Pharmacy  Management's 
annual  conference  held  in  Scotland, 
October  4-7. 

The  theme  of  the  conference  was 
national  and  international  voluntary  trad- 
ing organisations  and  low  cost  distribu- 
tion. Dr  Campbell's  lecture,  devoted  to 
the  US  position,  was  chaired  by  the 
Institute's  chairman,  Mr  Mervyn  Madge. 

In  1972,  said  Dr  Campbell,  independent 
outlets  comprised  39,831  out  of  a  total 
of  50.586.  In  the  same  year  it  was 
reported  by  the  National  Association  of 
Boards  of  Pharmacy  that  there  were 
130,745  pharmacists  in  practice.  They 
were  distributed  as  follows:  community 
pharmaceutical  107,363  (45,723  being 
owners);  hospital  12,970;  manufacturing 
5,076;  and  in  teaching,  government  and 
other  pharmaceutical  practice  5,336. 
There  were  63  pharmacists  in  practice 
per  100,000  population. 

Detailing  some  trading  advantages  held 
by  stores  over  the  independent  retailer, 
Dr  Campbell  listed  purchasing  power, 
employment  of  specialists,  standardised 
operations  risk  spreading,  experimenta- 
tion with  sites  and  advertising  economics. 

The  first,  that  of  buying  on  favourable 
terms,  was  self  evident.  In  the  case  of 
specialists  a  large  organisation  engaged 
specialists  to  look  after  each  section  of 
activity  for  the  whole  group,  for  example, 
accountant,  advertising,  personnel,  buy- 
ing etc.  The  independent,  being  a 
specialist   in   pharmacy,   had   to  "divide 


himself  up"  at  times  to  carry  out  all 
these  separate  activities. 

The  chain  store  could  more  easily  try 
out  new  schemes  by  using  one  or  more 
of  their  units  but  the  independent  want- 
ing to  make  changes  had  to  take  the 
decision  "in  vacuum"  and  the  changes, 
whether  good  or  bad,  affected  all  his 
customers. 

Over  the  years  independent  pharmacists 
in  the  US  had  affiliated  with  others. 
According  to  Chain  Store  Age  (Drug 
Edition),  May  1974,  the  following  figures 
for  1972  and  1973  applied  to  affiliated 
pharmacies 


Number  of  units 
Sales 

Market  Share 


1972 
7,000 
$1.800m 
12% 


1973 
8,200 
$2, 000m 
13% 


The  equivalent  figures  for  combined 
chain  store  and  affiliated  pharmacies  for 
1973  only  were  26,300  units;  $1 1,500m 
sales  accounting  for  approximately  76  per 
cent  of  the  market. 

Ways  in  which  some  independent  phar- 
macists had  co-operated  to  get  better 
buying  terms  included  informal  buying 
groups,  voluntary  chains  (wholesaler), 
retailer  co-operatives,  franchising  and 
professional  societies.  Some  of  these  the 
speaker  understood  were  also  operated 
by  pharmacists  in  Britain. 

Whereas  the  first  mentioned  was  usually 
carried  out  on  an  informal  basis,  the 
co-operatives  were  more  formal.  Some  of 
these  developed  into  corporations  and  the 
"members"  became  "stock  holders".  The 
franchising-formula  was  initially  financed 
by  a  big  group  which  had  its  own  style 
of  fittings;  and  the  same  title,  for  example, 
"The  Medicine  Shop"  followed  by  (say) 
"J.  M.  Smith,  registered  pharmacist". 
The  pharmacist  would  own  the  shop  but 
continued  to  pay  into  the  organisation  to 


take  advantage  of  economies  in  buying, 
in  advertising,  etc. 

To  anyone  contemplating  starting  a 
buying  group  or  alternatively,  if  a  group 
was  contemplating  bringing  in  another 
member,  Dr  Campbell  warned  that  steps 
should  be  taken  to  see  that  the  new 
entrant  was  viable.  There  were  a  number 
of  people  who  "sat  around  looking  at 
the  four  walls  just  wondering  how  to 
keep  their  heads  above  water  but  doing 
nothing  particular  about  it".  Buying 
cheaply  was  not  the  solution  to  all  ilk 
for  "you  cannot  sell  discounts  from 
shelves". 

A  success  story  from 
South  Africa 

One  of  the  first  and,  until  recently,  the 
largest  voluntary  trading  organisation  for 
pharmacists  in  the  world,  was  described 
by  pharmacist  Trevor  R.  Manning, 
group  retail  division  administrator.  South 
African  Druggists  Ltd,  Johannesburg  — 
the  organisation  which  runs  the  Plus 
trading  group. 

Mr  Manning  who  was  giving  the 
Reckitt  &  Colman  lecture,  said  that  the 
developments  by  the  big  chain  stores  in 
South  Africa  during  the  1950's  whereby 
they  started  selling  many  health  and 
beauty  products  which  had  previously 
been  pharmacy-only,  took  retail  pharma- 
cists by  surprise.  Delegations  from  phar- 
macists met  chain  store  leaders  to  appeal 
for  less  vigorous  price  cutting  without 
success.  They  then  decided  to  boycott 
products  of  certain  manufacturers  and 
it  took  some  time  before  it  was  realised 
that  boycotts  did  nothing  more  than 
force  manufacturers  into  new  patterns 
of  distribution.  The  Plus  started  in  1968, 
its  first  launch  to  1,000  pharmacists  in 
certain  areas  within  2  months  of  for- 
mation. 

Membership  now  stands  at  880  out  of 
the  total  of  just  under  1,800  pharmacies. 
So  the  immediate  objective  was  to  per- 
suade the  consumer  that  pharmacy  was 
not  necessarily  an  expensive  place  to 
shop.  Plus  also,  had  to  persuade  the 
retailer  that  he  had  to  cut  prices  on 
some  goods.  Each  month  a  number  of 
"bread  and  butter"  items  were  offered 
at  low  prices  and  later  additional  special 
Continued  on  p  535 


Left:  The  two  overseas  lecturers  Dr  Campbell  of  the  US  (left)  and  Mr  Manning  of  South  Africa  relaxing  on  Friday  evening 
in  preparation  for  the  more  serious  business  next  day  Right:  Mrs  and  Mr  Mervyn  Madge  (Chairman  of  the  Institute)  (left) 
with  Mr  J.  B.  Thompson  (director  and  secretary)  and  Mrs  Thompson  before  the  banquet 
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deals  became  available  in  such  categories 
as  seasonal  toiletries,  baby  products  and 
exclusive  merchandise  like  Outspan  elec- 
tric citrus  juicer. 

Plus  members  at  first  refused  to  accept 
national  brand  leaders  as  brand  leaders 
and  persisted  in  resisting  this  change  in 
trading  and  buying  approach.  Whilst 
agreeing  that  bulk  buying  was  a  funda- 
mental function  of  Plus  it  was  soon 
realised  that  they  had  nowhere  near 
reached  their  potential  in  the  field  of 
volume  trading  and  that  bulk  buying 
was  not  the  complete  solution  to  the 
problems  confronting  retail  pharmacy  in 
general.  Future  success  lay  in  3  areas  — 
the  chemist  himself,  the  supplier  and, 
most  important,  —  the  consumer. 

An  advertising  campaign  using  the 
Press  (there  is  no  TV  in  South  Africa), 
was  later  switched  to  a  direct  mail  pro- 
ject. "At  best  we  had  a  readership  po- 
tential, it  was  estimated,  of  some  2 
million.  We  agreed  that  using  Press 
correctly  we  could  get  a  readership  po- 
tential of  about  8  million  for  the  same 
cost."  Rigorous  conditions  were  laid 
down  so  that  the  advertisements  did  not 
detract  from  the  chemist's  professional 
standing. 

Other  objectives  sought  were  a  cor- 
porate identity  that  would  be  recognised 
by  consumers  anywhere  in  the  country, 
a  buying  activity  which  would  enable 
members  to  enjoy  the  price  advantages 
of  bulk  purchase;  consumer  promotions 
to  excite  and  motivate  traffic  into  Plus 
pharmacies;  a  trained  retail  counselling 
service  with  specialists  available  to  advise 
on  all  aspects  of  in-store  merchandising; 
the  gradual  extension  into  all  facets  of 
retail  management;  a  means  of  measure- 
ment which  will  enable  Plus  members 
to  compare  their  own  growth  and  pro- 
gress with  that  of  others. 

Until  recently  annual  spending  on 
Press  advertising  alone  was  some 
R360,000.  The  advertisements  had  be- 
come well  known  and  the  format  and 
second  colour  in  page  dominance  was 
emulated  by  several  of  the  larger  chains 
in  other  areas  of  trade.  After  a  successful 
period  a  new  trend  in  advertising  de- 
veloped among  the  major  food  chains  — 
in  fact  a  price-war  and  an  "I  can  do  it 
better  than  you"  series  of  campaigns 
built  up.  "In  fact  we  started  to  become 
lost  up  there  among  the  big  boys  and 
the  mass  of  daily  full  page  ads  that 
assailed  the  reader. 

"To  counteract  this,  Plus  advertising 
agents  came  up  with  an  absolute  winner 
of  a  campaign  —  but  it  involved  money 
—  a  lot  of  money.  It  involves  the 
national  Sunday  papers,  is  a  special  4- 
page  full  colour  insert,  and  includes  a 
monthly  competition.  Today  Plus  were 
served  by  17  wholesalers.  Turnover  in 
promotional  merchandise  now  exceeded 
Rim  per  month  representing  about  10 
per  cent  of  the  average  member  phar- 
macy turnover.  This  was  a  36  per  cent 
increase  over  the  previous  year. 

Problems 

"Our  single  biggest  problem  (after  funds 
to  operate)  is  one  of  attitudes",  continued 
Mr  Manning.  "It  is  a  frustrating  fact 
that  despite  threats  to  his  existance,  des- 
pite what  is  hapening  all  around  him,  the 
average  retail  pharmacist  is  still  funda- 


mentally resistant  to  change.  Too  many 
retailers  today  in  my  country  are  still 
worshipping  the  sacred  cow  of  gross 
profit  percentage  —  they  often  refuse  to 
acknowledge  that  we  are  basically  con- 
cerned with  buying  and  selling  —  and 
making  money  out  of  our  businesses. 
We  keep  talking  of  service,  advice.  We 
are,  in  fact,  not  delivering  the  goods, 
because  our  staffs  are  poorly  trained, 
if  at  all,  with  little  or  no  product 
knowledge,  and  the  public  tends  to  be- 
come disillusioned". 

Banquet 

In  proposing  a  toast  to  the  Institute 
at  the  banquet,  Mr  E.  R.  Leaver,  secre- 
tary. National  Association  of  Pharma- 
ceutical Distributors  referred  to  the  need 
for  research  into  ways  of  improving 
management  and  paid  a  tribute  to  the 
Institute  for  being  the  first  to  do  any- 
thing about  it.  Professor  J.  M.  Rowson 
(president  of  the  Institute),  replying  said 
there  were  eight  colleges  of  pharmacy  in 
Britain  where  undergraduate  courses  in 
pharmacy  management  were  arranged 
and  he  hoped  others  would  follow  suit. 
Referring  to  National  Federation  of 
Consumer  Groups'  report  that  had  just 
been  issued  (last  week  p  464)  he  posed 
the  question  "Are  we  satisfied  with  the 
image  we  project  as  a  profession  in  the 
market  place?",  and  concluded:  "think 
about  it". 

□  An  address  on  the  position  of  VTO's 
in  Britain  given  by  Dr  J.  C.  Morrison, 
Portsmouth  School  of  Pharmacy,  and 
the  conference  forum  will  be  reported 
in  a  later  issue. 


Appointments 

CIBA-Geigy  have  appointed  Mr  W.  J. 
Bates  director  of  commercial  develop- 
ment. Mr  H.  G.  Clayton  is  now  director 
of  purchasing. 

CPC  (United  Kingdom)  Ltd  have  ap- 
pointed Mr  W.  J.  Durrans  sales  director 
of  the  consumer  division.  He  has  pre- 
viously had  experience  of  sales  manage- 
ment with  John  Wyeth  and  Brother  Ltd, 
and  Reckitt  and  Colman  Ltd. 

Sunbeam  Electric  Ltd  have  appointed 
Mr  Len  Wall  sales  manager  with  respon- 
sibility for  both  Sunbeam  and  Rowenta 
products.  Sunbeam  have  created  a 
broader  sales  management  structure  with 
the  appointment  of  two  regional  mana- 
gers, Mr  Steve  Collins  in  the  southern 
region  and  Mr  David  Holmes  in  the 
northern  region.  Mr  Roger  Blake  takes 
over  as  area  sales  manager  in  the  south 
and  Mr  Bert  Powell  is  area  sales  mana- 
ger, midlands. 

Business  briefly 

Mr  J.  Keough,  BSc,  MPS  has  acquired 
the  business  of  Mr  Keith  Jenkins,  MPS, 
at  Bovingdon,  Herts,  and  will  be  trading 
a3  J.  &  B.  Keough  Ltd  from  October  14 
(see  also  p  506). 

The  Europak  Group  of  companies,  which 
have  moved  to  larger  headquarters  at 
Europak  House,  Station  Approach,  West 
Byfleet,  Surrey,  KT14  6NF. 
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Post  Scripts 


Wales  next? 

Having  visited  Scotland  for  the  first  time, 
the  Institute  of  Pharmacy  Management 
Conference  may  seriously  have  to  think 
of  booking  up  a  venue  in  Wales  for  their 
next  national  conference. 

The  national  anthem  of  Wales  (or  one 
of  them)  "We'll  keep  a  welcome"  was 
being  blasted  out  loud  and  clear  on 
Saturday  night  by  one  of  TV's  White 
Heather  Club  members  —  Joe  MacBride 
-  at  the  Scottish  hotel  where  their  con- 
ference was  being  held,  when  suddenly 
the  artist  stopped  singing.  The  band 
continued  so  did  a  melodious  voice  in  a 
dark  corner  of  the  room.  When  the 
owner  of  the  voice  was  dragged  to  the 
front  it  was  found  to  be  none  other 
than  one  of  the  Institute's  council  mem- 
bers, Dr  Hopkin  Maddock.  He  was  per- 
suaded to  do  the  job  for  the  artist  using, 
of  course,  the  correct  accent,  and  a  first 
rate  performance  it  was,  once  he  got 
the  right  key.  Tom  Killick  of  New- 
tow  nards,  co  Down  also  helped  the  Scot- 
tish singer  with  "When  Irish  eyes  .  .  ." 
to  give  the  authentic  touch.  Where  was 
the  English  singer?  There  was  one  who 
helped  with  "On  Ilkley  Moor"  but  it  was 
strongly  suspected  she  was  planted. 

Pharmacists  the  root  of  all  evil? 

General  Practitioner,  reporting  Mr  W.  B. 
Hannon's  Campaign  against  Dispensing 
Doctors  (C&D,  September  21,  p  404), 
quotes  Dr  Alan  Rowe  of  the  British 
Medical  Association's  rural  practices 
committee  as  saying  "There  is  a  national 
shortage  of  pharmacists,  I  understand, 
and  unless  the  recruitment  situation 
changes  there  will  always  be  difficulties 
in  providing  some  vices." 

If  you  can  bear  to  listen  .  .  . 

Devotees  of  the  "antidote  to  panel 
games"  on  BBC  Radio  4,  "I'm  sorry  I 
haven't  a  clue"  (one  is  either  a  devotee 
or  one  doesn't  listen  at  all)  heard  the 
panel  last  week  offer  their  announcements 
for  late  arrivals  at  the  Pharmacists'  Ball. 
Among  the  just-about-printable  were  the 
following :  — 

From  Wales,  Mr  and  Mrs  T'ment  and 
their  son  Owen  T'ment 

Mr  and  Mrs  Ta  and  their  Momma  Ta 
From  Arabia,  Shiek  Well-Before-Using 
Mr  and  Mrs  Royds  and  their  daughter 
Emma 

Mr  and  Mrs  Tick  and  their  daughter 
Emma  ("It  makes  you  sick") 

For  the  cabaret,  Prin  the  dissolving 
donkey,   known   as   Soluble   Ass  Prin. 

...  or  to  watch 

Meanwhile,  on  BBC1,  the  Z  Cars  team 
this  week  chased  a  pharmacist  on  a  train, 
suspecting  that  he  had  poisoned  his  wife. 
Having  concealed  his  identity  under 
questioning,  he  gave  himself  away  by 
referring  to  the  suspect  as  "a  pharmacist" 
when  the  policeman  had  only  spoken  of 
"a  chemist".  Such  is  the  price  of  pro- 
fessionalism-! (Oh,  he  got  away  when 
someone  pulled  the  communication  cord, 
and  viewers  never  did  find  out  if  he 
"dun  it.") 
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Martet 


OILS  AGAIN  DOWN 

London.  October  9:  The  exception  to  the 
almost  universal  rising  commodity  prices 
was  the  market  for  essential  oils.  As 
pointed  out  in  these  columns  recently 
the  drift  downwards  has  been  noticeable 
for  some  time  now  and  in  the  past 
week  many  items  were  well  down. 

Lower  were:  Anise,  camphor  white, 
citronella,  clove  leaf,  eucalyptus,  lemon- 
grass,  arvensis  peppermint  and  Chinese 
sassafras. 

Price  changes  in  crude  drugs  were 
mostly  upwards.  They  included  benzoin, 
jalap,  cascara,  and  podophyllum. 

Only  change  in  pharmaceutical  chemi- 
cals was  the  bromides.  They  were  up 
from  between  £65-00  and  £71-00  metric 
ton  according  to  salt. 

Pharmaceutical  chemicals 

Ammonium  bicamonate:  £b8.60  metric  ton 
nominal. 

Asp.r.n:  10-ton  lots  £0.76  kg. 
Bemegride:  bPC  £16  kg. 

Borax-  BP  grades,  2-4  ion  lots  per  metric  ton,  in 
paper  bags  delivered— granular  £105;  crystals 
£143;  powaer  £115;  extra  fine  powder  £120.  Tech- 
nical grades  less  £28  per  ton  for  British 
materials. 

Boric  acid:  BP  grades  per  metric  ton  in  -4  » 
lots— granular  £139;  crystals  £195;  powder  £154 
extra-tine  powder  £158;  in  paper  bags,  carnage 
paid.  Technical  is  £28.00  per  1,000  kg  less  than 
BP  grades  for  British  material. 
Bromides:  Crystals   (£  per  metric  ton).  


under  50-kg  50-kg 

Ammonium           683.00  658.00 

Potass.um*           621.00  596.00 

Soaium  611.00  586.00 
*t-owuer  plus  £30. 


1 ,000-kg 
628.00 
586.00 
576.00 


Calam.ne:  BP  £424.00  per  1,000  kg  for  250-kg 

C.nchocaine  hydrochloride:  £49.50  kg. 

Ether;  Anaesthetic  BP  2-litre  bottles  £1  76  each 

13tj-kg  drums  £0.84  kg.  Solvent  BP— per  metric 

ton  in  130-kg  drums  £588. 

Ergometnne  maleate:  100-g  lots  £6.90  g. 

Fentichlor:  50-lots  £1.73  kg. 

Ferrous  phosphate:  In  kegs  £493  50  metric  ton. 
Gallic   acid:    BPC    in    1 ,000-kg    lots   £2.32  kg. 

nominal.  .     .„  .      ,  .  .  „„ 

Glucose:  (Per  metric  ton  in  10-ton  lots)  mono- 
hydrate     £134;     anhydrous     £250;     liquid  43 
Baume  £102  (5-drum  lots). 

Kaolin:  BP  natural  £80.15  per  1,000  kg;  light 
£85.30  ex  works. 

Lobeline:  Hydrochloride  £1.20  per  g. 
Mercury  salts:  Per  kg  in  50-kg  lots;  ammoniated 
powder    £6.70;    oxides— red    £7.90    and  yellow 
£7.65;  perchloride  £5.50;  subchloride  £7.00  Iodide 
£7  25  kg  for  25-kg. 

Paracetamol:  10-ton  lots  from  £1.60  to  £2.30  per 
kg  as  to  source.  Premium  for  direct  compression 
£0  12  kg 

Pyrogallic  acid:   Pure  in  500-kg   lots  £6.00  kg. 

nominal.   , 

Saccharin:  BP  in  250-kg  lots  £2.23  kg;  sodium 
£2.03. 

Salicyclic  acid:  £0.55i  per  kg  in  5-ton  lots. 
Sorbitol:  Powder  £392  metric  ton;  syrup  £166. 
Tannic  acid:  BP  in  500-kg  lots,  fluffy  £2.35  kg, 
powder  £2.31  nominal. 

Zinc  chloride:  Granular  96-98  per  cent  £350 
metric  ton. 

Crude  drugs 

Aconite:  Spot  nominal;  £1,300  metric  ton,  elf. 

Agar:    Spanish    nominally    £6.15  kg. 

Aloes:    Cape    £1,400    metric    ton.    £1,350,  cif. 

Curacao  £1,450  soot;  £1.350  cif. 

Balsams    (kg)    Canada:    £18.00    cif.  Copaiba: 

BPC    £2.85    spot;    £2.80    cif.    Peru:    £9.90  spot 

nominal;  £9.75  cif.  Tolu:  £3.80  spot;  £3.70  cif. 

Benzoin:  BPC  £68-£73.00  cwt  spot;  £67-£72.00  cif. 

Buchu:  Rounds  £2.95  spot  and  cif. 

Bay  leaves:  No  oifer. 


Belladonna:  (metric  ton)  Herb  £425  spot;  no  cif. 
Leaves  £800,  cif.   Root  E400-E500  spot. 
Camphor:    Powder   £5.80   kg,  cif. 
caroamoms:  (per  lb  cif)  Aileppy  greens  No.  1 
£2.00;  prime  seeds  £1.60. 
Cascara:  £980  metric  ton  spot. 
Cassia:  lignea  broken  £950  metric  ton,  cif;  whole 
£1,100  duty  paid. 

Cherry  bark:  Spot  £540  metric  ton;  £525,  cif. 
Chill.es:  Nigerian  funtua  £375  ton  spot. 
Cinnamon:  (cif)  Seychelles  bark  £425  ton 
Cloves;  (Per  ton,  cif)— Ceylon  £2,700;  Madagas- 
car £2,150,  Zanzibar  £2,450  nominal.  ' 
Cochineal:  Spot.  Peruvian  silver-grey  £15.00  kg; 
Tenerife  black  £18.00  both  nominal. 
Colocynth  pulp:  Spot,  £720  metric  ton. 
Dandelion:   Spot   nominal.    Forward   £820  metric 
ton,  cif,  Oct-Dec. 

Gentian:  Root  £2.10  kg  nominal;  £2.00,  cif. 
Ginger:    (ton   cif)    Cochin    £525,    Sierra  Leone 
unquoted;  Jamaican   No.  3  £895.   Nigerian  split 
£570   (£600)  spot. 

Henbane:  Niger  £1,350  metric  ton;  £1,250  cif. 
Honey  (per  ton  in  6-cwt  arums  ex-warehouse) 
Australian  light  amber  £500,  medium  £490,  Cana- 
dian  £585,    Mexican  £470. 
Hydrastis:  £9.35  kg  spot;  £9.25  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £3.60  spot;  £3.30, 
cif.  Matto  Grosso  spot  nominal  £9.00,  shipment 
£9.50  nominal,  Colombian  £5.30;  £5.15  cif. 
Jalap:  Mexican  whole  tubers  £2,050  metric  ton 
spot;  £2,000,  cif.  .  „„ 

Kola  nuts:  W.  African  £150  metric  ton,  £135,  cif. 
Lanolin:   1,000   kg   lots  BP  grades  from  £657; 
cosmetic    £726;    technical  £620. 
Lemon  peel:  £850  metric  ton  spot;  £840.  cif. 
Liquorice  root:  (metric  ton)  Chinese  £240,  cif. 
Sept. -Oct.  shipment  Iranian  £180  cif. 
Lobelia:    European    £1.10    kg,    cif;  American, 
coarse  powder,  £470  metric  ton. 
Lycopodium:  Indian  £4.40  kg;  £4.15,  cif. 
Mace:  Grenada  No  1  £3,024  ton  fob. 
(Menthol:    Brazilian    £21.00    kg    spot;  shipment 
£20  50,  cif.  Chinese  £27.00  spot;  £2.57.  cif. 
Podophyllum:  Emodi  £525  metric  ton,  spot;  £505, 
cif 

Quillaia:    £1,350   metric    ton   spot;   £1,300.  cif. 
Rhubarb:  Chinese  rounds  60%  pinky  £1.45  kg. 
Saffron:  Mancha  superior  £88.00  lb. 
Styrax:  £2.55  kg  spot;  shipment  £2.50,  cif. 

Essential  and  expressed  oils 

Almond:  Drum  lots  £1.32  kg. 

Amber:  Rectified  £0.45  kg  spot. 

Anise:   £25.00   spot;   £20-£24.00  cif. 

Bay:  West  Indian  about  £15.00  kg. 

Bergamot:  From  £14.00  kg  as  to  grade. 

Bois  de  rose:  Shipment  £6.75  kg,  cif. 

Buchu:  English  distilled  £270  kg. 

Cade:  Spanish  £1.20  kg  spot. 

Cajuput:  £4.00  kg  on  spot. 

Camphor  white:  £2.50  kg  spot  and  cif. 

Cananga:  Java  £14.00  kg  spot. 

Caraway:  Imported  £21.00  kg. 

Cardamom:  English  distilled  £100  kg. 

Cassia:  Chinese  £19.00  kg  spot  and  cif. 

Cedarwood:  Chinese  £1.90  kg  spot;  £1.80  cif. 

Celery:   English  £38.00  kg. 

Cinnamon:    Ceylon    leaf   £3.40   spot;   £3.20  cif. 
English  distilled  bark  £130  kg. 
Citronella:  Ceylon  £3.00  kg  spot;  £2.70  cif. 
Clove:  Madagascar  leaf  £2.90  kg,  cif. 
Cod-liver:  BP  in  45  gal  lots  £1.48  gal;  veteri- 
nary E0.80-E0.85. 
Coriander:  £14.50  kg  spot. 
Cubeb:  English  distilled  E20.00  kg. 
Dill:  £16.00  kg  nominal. 

Eucalyptus:  Chinese  £8.00  spot  and  cif  for  80-85 
per  cent. 

Fennel:  Spanish  nominal. 

Geranium  (kg)  Bourbon  £26.50  kg  spot. 

Ginger:  English  distilled  £70.00  kg. 

Juniper:   English   distilled   £70.00  kg;  imported 

unobtainable. 

Lavender:  French  £18.50  kg  spot. 

Lavender  spike:  £13.00  kg  spot. 

Lemon:    Sicillian   best   grades  from   £10.00  kg 

spot. 

Lemongrass:  Spot  £3.30  kg;  £3.00  cif. 

Lime:  West  Indian  £7.25  kg  spot. 

Mandarin:  £7.50  kg.  ..„_,.        ...  , 

Nutmeg:    (per  kg)    English  distilled  from  West 

Indian  £25.00;  from  E.  Indian  £27.00 

Olive:  Spanish  restricted  supplies  at  E920-E93O 

metric  ton,  cif;  Tunisian  E950-E960.  Spot  £1,020- 

£1,030  landed,  duty  paid.  ,  „„  „„ 

Palmarosa:  No  East  Indian.  Brazilian  spot  £8.20 

kg;  no  cif. 

Patchouli:  £7.50  kg  spot  and  cif. 

Pennyroyal:  To  arrive  £5.50  kg.   , 

Pepper:  English  distilled  ex  black  £65.00  kg. 
Peppermint:    (kg)    Arvensis  Brazilian  £7.75  spot 
and  cif.  Chinese  £11.80,  cif;  £12.25  spot.  Ameri- 
can piperata  from  £16.00. 
Petitgrain:  £8.65  kg,  cif. 

Pine:  (kg)  Pumillonis  £1.75;  sylvestns  £0.51. 

Rosemary:  Firm  at  £6.50  kg  spot. 

Sage:  Spanish  E8.90  kg  spot. 

Sandalwood:  Mysore  spot  and  cif  £65.00  kg. 

Sassafras:  Chinese  £2.80  kg;  Brazilian  £2.40 

SDearmin!:  Chinese  £6.50  kg  spot  and  cif. 

Thyme:  Red  65/70%  £9.00  kg. 

The  pr  ces  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quant'ties  and  do  n"t 
Include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  In  the  present  state  of 
the  markets  quotations  change  frequently. 


Monday,  October  14 

Croydon  Branch,  Pharmaceutical  Society, 

Taberner  House,  Croydon,  at  7.45  pm.  Lecture  one 
of  refresher  course. 

Leicester  and  Leicestershire,  Branch 
Pharmaceutical  Society,  Postgraduate  medical 
centre,  Royal  Infirmary,  Leicester,  at  8  pm. 
Postgraduate  lecture. 

Nottingham  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre.  City  Hospital, 
Nottingham,  at  8  pm.  Professor  I.  M.  P.  Dawson  on 
"Recent  advances  in  pathology". 
Romford  Branch,  Pharmaceutical  Society, 
Macarthys  Ltd.  Chesham  House,  Chesham  Close. 
Romford,  at  7.45  pm.  Talk  on  "Diabetes  and  the 
newer  insulins"  by  a  representative  of  Macarthys 
Ltd. 

Sheffield  Branch,  Pharmaceutical  Society, 

Lecture  theatre  Western  Park  Hotel,  Sheffield,  at 
8  pm.  Dr  D.  J.  K.  White  on  "The  relief  of  pain 
(including  acupuncture)". 

Tuesday,  October  15 

Chiltern  Region,  Pharmaceutical  Society, 

Nicholas  Products  Ltd,  226  Bath  Road,  Slough, 
at  8pm.  First  lecture  in  "Medical  problems  of 
immigration  and  travel  overseas"  course  by 
Dr  A.  Myant. 

London  Branch,  Guild  of  Hospital  Pharmacists, 

Wellcome  Building,  183  Euston  Road,  London  NW1, 
Business  meeting  at  7  pm.  7.30  pm.,  Mr  A.  Wade 
(editor.  The  Extra  Pharmacopoeia)  on  "The  making 
of  Martindale". 

North  London  Pharmacists'  Association, 

School  of  Pharmacy,  Brunswick  Square,  London 
WC1,  at  7.30  pm.  Mr  Lewis  Priest  (member  of  the 
Central  NHS  Contractors'  Committee)  on  "You 
and  your  contract". 

Plymouth  Branch,  Pharmaceutical  Society, 
Tamar  Hotel,  Crownhill.  Plymouth,  at  7.45  pm.  Mr 
S.  Bubb  (member  NPU  Executive)  on  "The  NHS 
and  money". 

Rhyl  Branch,  Pharmaceutical  Society. 

Postgraduate  medical  centre,  Rhyl,  at  7.30  pm.  Mr 
T.  P.  Astill  (deputy  secretary,  NPU)  on  "Some 
legal  pitfalls  in  running  a  pharmacy".  Joint  meeting 
with  Rhyl  NPU  Branch. 

Wednesday,  October  16 

Doncaster  Branch,  Pharmaceutical  Society, 
Rockingham  Arms  Hotel,  Bennetthorpe,  at  8  pm. 
Talk  by  Superintendent  Carlin  of  South  Yorkshire 
Police. 

Royal  Society  of  Health,  Pharmaceutical 
Group,  13  Grosvenor  Place,  London  SW1.  Annual 
dinner. 

Thursday,  October  17 

Ayrshire  Branch,  Pharmaceutical  Society, 
Savoy  Park  Hotel,  Ayr,  at  8  pm.  Dr  F.  Fish  on 
"Current  trends  in  crime  detection".  Joint  meeting 
with  Ayrshire  police  officers. 
Dundee  and  Eastern  Scottish  Branch 
Pharmaceutical  Society,  Medical  School, 
Ninewells  Hospital,  at  7.30  pm.  Dr  C.  C.  Forsyth 
on  "Child  poisoning". 

Harrogate  Branch,  Pharmaceutiacl  Society, 

Smith's  Arms,  Beckwithshaw,  at  7.30  pm.  Miss  E. 
Simpson  on  "Be  fifty  and  like  it".  Buffet  supper". 
Leeds  Branch,  Pharmaceutical  Society, 
Golden  Lion  Hotel,  Leeds,  at  8  pm.  Dr  M.  A. 
Green  on  "My  experiences  in  forensic  medicine". 

Courses  and  conferences 

West  Midlands  Region,  Pharmaceutical 
Society,     Postgraduate  course  on ' 'Medical  and 
biochemistry"  (antibiotics,  anticancer  drugs, 
antirheumatic  drugs,  changes  in  legislation)  to  be 
held  in  two  centres.  North  Staffordshire  Medical 
Institute,  Stoke-on-Trent,  and  University  of  Aston, 
Birmingham.  Seven  weekly  lectures  commencing 
October  8  and  10  respectively.  Fee  (under  DHSS 
regulations)  £3.  Details  from  course  organiser,  Dr 
G.  B.  A.  Veitch,  Department  of  pharmacy,  University 
of  Aston  in  Birmingham,  Gosta  Green,  Birmingham 
B4  7ET.  Regional  conference  on  "The  pharmacist 
and  the  community".  South  Staffordshire  Medical 
Centre,  New  Cross  Hospital,  Wolverhampton, 
Sunday  November  10.  Details  from  Regional 
secretary,  Mr  C.  E.  Turner,  Treen,  Church  Lane, 
Endon,  Stoke-on-Trent  T9S  9HF. 
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For  the  very  best  S  Bubble  Bath  Gift  Packs 


PORTIA  CHEMISTS'  SUNDRIES 


Obtainable  from 
your  usual 
wholesaler,  or 

Write  for  details  to:- 


WATER  SPRITE 
FACE  CLOTHS 

Showbox  of  20  assorted 
individually  wrapped 


Other  SOLPORT  products 
include: — 

Portia  Holdalls  &  Sponge  Bags. 
Portia  Manicure  Requisites 
Portia  Eyeshields  &  Gogglets. 
Nerissa  Powder  Puffs 
Loofah  Bath  Gloves  &  Pads. 
Easifix  Finger  Stalls. 

SOLPORT  BROS.  LTD. 

Goring-by-Sea.    Worthing  44861 


INFLUENZA  and    COMMON   COLD'  TABLETS 

(homoeopathic  formula) 

Pack  of  5  bottles  wholesale  £1  ■  15  inc.  VAT 
Retail  48p  per  bottle 

from  A.  NELSON  AND  COMPANY  LIMITED, 
73  DUKE  STREET,  LONDON,  W1M  6BY 

Telephones  01-629  3118/3119/3205 

Automatic  telephone  answering  service 
available  when  the  Pharmacy  is  closed. 


ORALGER 


I 


pellets  £  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


81 

o.t.c.MHI 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug 
gist,  25  New  Street  Square,  London,  EC4R  3JA. 
Telephone:  01-353  3212. 

Publication  date  Every  Saturday. 

Headings  All  advertisements  appear  under  appro- 
priate headings. 

Screen  100. 


Display/Semi  Display  £3  00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  Page  £250  (254mm  x  178mm) . 
Half  Page  £150  (125mm  x  178mm). 
Quarter  Page  £80  (125mm  x  86mm) . 

Lineage  £0  60  per  line,  minimum  5  lines  @  £3  00. 

Box  Numbers  £0  30  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  Date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 

Circulation  ABC  January/June  1974,  15,273. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11 
Tel:   Park  3137-8 


GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  interiors, 
including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  Jars  etc.  127, 
Pancras  Rd.,  London,  NW1  01-387 
5039 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— Runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  Interiors 
of  pharmacies  bought.  Telephone 
2sb'ead  (Surrey)  72319  or  wl*e 
Robin  Wheeler,  "Maplehursf.  Park 
Lane,  Ashtead,  Surrey. 


Business 
opportunities 


Trade  Mark  and  goodwill 
of  well-established  Cough 
Medicine  for  disposal. 
Apply  to   BOX  NO.  2277. 


For  Sale 


LAST  YEAR  my  gift-wrapped  natural 
sponges  sold  like  hot  cakes.  For 
this  season's  prices  write:  Aussie 
Import  Service,  12  Wiltshire  Road, 
Wokingham,   Berks.  Tel.  780941. 


Please  mention  Chemist  &  Druggist 
when  replying  to  advertisements. 


Shopfitting 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  for  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061 -445  3506 
H.  A.  Peyser  20  Fairfax  Avenue 
Didsbury  Manchester  M20  OAJ 


SHOPFRONTS  and  Interior  fittings 
by  Chemist  Specialists,  WARWICK 


S>OPFITTING, 
London,  SE18 
0343 


20  Rudd 
6RS.  Tel: 


Street, 
01-854 


Take 
36 

Months 
To  Pay 


♦  In  Anodised  Aluminium 
Built  in  Illuminated  Signs' 

*  Available  from  slock 

Installed  in  2  Days 
on  most  sites 

UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road. 
London  N.W.10.  71F. 

PHONE:01-965- 9712 


PALLET  RACKING 
AND 

STEEL  SHELVING 
FOR  SALE 

AND 
WANTED 
01-485  5535 


INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations NPU  recommended.  Brochure 
from  OLNEY  BROS  LTD.,  SHOP- 
FITTERS.  NORTHBRIDGE  ROAD. 
BERKHAMSTED,  HERTS.  Tel.  5412-6. 
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Miscellaneous 


Appointments 


STARGEMS 

FASHION  JEWELLERY 

DISPLAYS 

Gentlemen  dispense  a  lighten- 
ing pick-me-up  for  your  business 
by  stocking  our  range  of  Star- 
Gems  Displays.  These  elegant 
little  salesmen  are  working  very 
successfully  all  over  the  coun- 
try reaping  in  handsome  profits, 
continuity  of  which  is  assured 
by  repeats  from  our  huge  stock, 
fantastic  selection  on  each  dis- 
play giving  a  wonderful  range 
without  stocking  large  quantities 
of  each  line.  These  little  pep 
pills  can  be  working  for  you 
within  seconds  of  delivery. 
Every  line  clearly  marked  with 
suggested  retail  selling  price. 
Phone  Leicester  26403  (STD 
Code  0533)  now  or  write  to 
R.  F.  Vernon  &  Co.,  52  Mount 
Road,  Leicester.  REMEMBER 
presentation  spells  profits. 


POWER  CUTS! 

We  will  install  a  separate  and 
independent  lighting  system  en- 
abling   you    to    carry    on  your 
business.     The  STAY-A-LIGHT 
basic    unit    operates    at    240  V 
A.C.  nominal,  giving  a  minimum 
of  4  hours  light.   Larger  instal- 
lations    available.     No  diesel, 
petrol,  fumes,  noise  or  insurance 
problems.  Total  cost  is  minimal 
in  relation  to  lost  trade,  pilfer- 
age etc.  Contact  us  now,  don't 
wait  until  you  are  in  the  dark! 
Senior  (Machinery)  Ltd., 
97  Old  Brompton  Road, 
London,  S.W.7. 
Tel.  01-584  0673/4 


PREMATURE  EJACULATION  can  be 
prevented  with  DEFERQEL.  6  tubes 
£2-75  (Retail  75p)  plus  VAT  Post 
Free  —  Lloyd's,  51.  Albert  Road 
Southsea.  Hants 


FOR  EXPORTERS  ONLY 

A  confidential  weekly  infor- 
mation service  now  avail- 
able to  consumer  goods 
exporters,  lists  names, 
contact  facilities,  product 
interest  and  UK  arrival 
dates  of  buying  executives 
from  overseas  departmen- 
tal    stores/retail  groups. 

Apply  for  free  specimen 
bulletin  to  Benn  Group, 
Export  Intelligence  Div 
(C&D),  Lyon  Tower,  Col- 
liers Wood,  London  SW19. 


FASHION  JEWELLERY 
PARCELS 

Gentlemen  you  cannot  do  better 
than  deal  with  the  specialists. 
£30  minimum  seven  days  appro- 
val. Contact  R.  F.  Vernon  & 
Co.,  52  Mount  Road,  Leicester, 
Phone  Leicester  26403  (STD 
Code  0533). 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehlll,  ManchMtar  M4  1EY 

Tal:  061-832  6564 
Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
ing* (all  types).  Hair-Orna- 
ments, etc. 


CHRISTMAS  1974 

CHRISTMAS  PAPER  AND 
BAGS,  PURSE  CALENDARS, 
CREPE  PAPER,  HOLLY  DESIGN 
CARRIERS,  GIFT  LABELS,  ETC. 

Available  as  usual  from  : 
JAMES  TOWNSEND  &  SONS  LTD. 
P.O.BOX  12  WESTERN  WAY,  EXETER  EX1  2AB 

Write  or  phone  Exeter  79731 
for  Christmas  List 

Orders  accepted  now  for  delivery 
when  required 


INFORMATION! 

Tablet  &  Capsule  Identification 
Guide. 

Buyers  Guide. 

Multiple  Retail  Outlets  and 

Wholesalers. 

Hospital  Pharmacists. 

Pharmaceutical  Organisations. 

These  are  just  some  of  the 
sections  included  in 
CHEMIST  &  DRUGGIST 
DIRECTORY  1974. 
The  essential  reference  for  every 
pharmaceutical  Retailer, 
Wholesaler  and  Manufacturer. 
Send  for  your  copy  today  to: 
Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA 
01-353  3212  (Mr.  Hayes) 
Price  £7-50  inc.  postage  and 
handling. 

C&D  Subscribers  only  £4.50  Inc. 
postage  and  handling. 


Our  address 
for  Box  No. 
replies  is 

Chemist  &  Druggist 
25  New  Street  Square 
London,  EC4A  3JA 
Tel:  01-353  3212 


SALES  REPRESENTATIVE 

South  Lancashire,  Cheshire,  North  Wales 
.initial  minimum  salary:  £2,000  plus  bonus 

New  car  provided — Normal  expenses  and  allowances — 
Four  weeks'  holiday.  We  are  leading  national  suppliers 
of  nail  and  haircare  products  to  the  retail  Chemist. 
Due  to  rapid  sales  growth  and  the  considerable 
extension  or  our  product  range,  we  are  looking  for  a 
representative  to  service  and  enlarge  our  customer 
base  in  the  North  West.  If  you  have  a  proven  success 
record  of  selling  to  retail  Chemists  in  this  area, 
possibly  in  sundries,  please  write  giving  brief  details 
to  Box  No.  2278. 


I.  &  N.  RABIN  LTD. 


Assemblers  for 
and  proprietary 


require  Order 
their  ethical 
departments. 

Apply:  General  Manager 
16-24  Orsman  Road, 
London,  N.1. 
Tel.  01-739  3411 


WHOLESALE  CHEMISTS 

require  experienced  proprietary 
buyer.  Top  salary  offered  by 
arrangement. 

Apply:  General  Manager, 
I.  &  N.  RABIN  LTD., 
16-24  Orsman  Road, 
London,  N.1. 
Tel.  01-739  3411 


PHARMACIST 

required  for  research  and 
development  laboratories. 
Applicants  must  have 
experience  in  research, 
development  and  testing  of 
new  pharmaceutical  dosage 
forms.  Salary  commensurate 
with  age  and  experience. 

Application  forms  from: 
The  Secretary,  Biorex 
Laboratories  Ltd.,  Biorex 
House,  Canonbury  Villas, 
London  N1  2HB. 


Please  mention  C&D 
when  replying 
to  advertisements 


HATFIELD— Pharmacist  manager  re- 
quired in  busy  shopping  centre. 
Competent  staff.  5-day  week.  Flat 
available,  rent  and  rate  free.  Apply 
Ekins  &  Fisher,  145  Victoria  Street, 
St.  Albans.  Phone  53240. 


Hospital  appointments 


REDBRIDGE/ 
WALTHAM  FOREST  AREA 
HEALTH  AUTHORITY 
EAST  RODING 
HEALTH  DISTRICT 

KING       GEORGE  HOSPITAL. 

Eastern  Avenue,  llford,  Essex 
EARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required  full  or 
part-time,  for  duties  at  either 
of  the  above  hospitals.  Both 
hospitals  are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacant  to  Under- 
ground Stations,  with  direct 
access  to  Central  London. 
Salary  scale  £1 ,872-£2,340,  plus 
£126  p  a.  London  Weighting  and 
Threshold  Agreement  Payments. 
Enquiries  and  applications  to 
District  Pharmaceutical  Officer, 
Barking  Hospital,  Upney  Lane, 
Barking,  Essex.  Telephone  No. 
01-594  3898. 


GUY'S  HOSPITAL,  S.E.1 

PHARMACY 
TECHNICIAN 

Applications  are  invited  for  a 
post  as  Pharmacy  Technician  in 
this  major  teaching  hospital, 
joining  a  technical  team  of  4 
Senior  Pharmacy  Technicians  and 
16  Technicians  and  Students. 
This  post  will  suit  a  newly 
qualified  technician  wishing  to 
gain  further  experience,  and  in- 
cludes duties  in  in-patient  and 
out-patient  dispensing,  manufac- 
turing and  paediatric  sections. 
Enquiries  to  R.  W.  Home,  Area 
Pharmacist,  Tel.:  407-7600,  Ext. 
415.  Applications  to  Personnel 
Department,  Guy's  Hospital, 
London,  SE1  9RT,  Tel.:  407- 
3662,   Ext.  42  or  68. 


Redbridge/Waltham  Forest  Area 
Health  Authority 
East  Roding  District 
KING  GEORGE  HOSPITAL, 

Eastern    Avenue,    llford,  Essex. 
BARKING  HOSPITAL, 
Upney  Lane.  Barking,  Essex. 
GOODMAYES  HOSPITAL, 

Barley  Lane,  Goodmayes,  Essex. 

PHARMACY 
TECHNICIANS 

required.  Qualified,  full  or  part 
time.  Applications  and  enquiries 
to  District  Pharmaceutical  Officer, 
Barking  Hospital.  Upney  Lane, 
Barking.  Essex. 


Tolley's 

Tax  Tables  1974/75 

16  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  corp- 
oration tax  and  ACT,  for 
60p. 

Tolley  Publishing  Co.,  44a 
High  Street.  Croydon  CR9 
1UU  01-686  9144 
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Quinoped 

clears  Athlete's  Foot 
in  record  time 

Quinoped*  is  a  non-greasy  astringent 
cream  available  for  prescription 
in  the  treatment  of  Athlete's  Foot 
(Tinea  Pedis)  and  related  fungal 
infections.  It  combines  the 
antibacterial  and  fungicidal 
properties  of  potassium 
hydroxyquinoline  sulphate  0.5% 
with  the  keratolytic,  deodorant 
and  oxidising  properties  of 

benzoyl  peroxide  5%  in  bland 
water  miscible  cream  base. 

Available  in  tubes  of  25g. 


Regd.  trade  mark  —  Quinoped 
IHSS  PLN  0291/0002 

The  Quinoderm  Company 
Manchester  Road, 
DLDHAM,  OL8  4PB. 


SHOPFITTERS 


can  offer  a  complete,  nationwide  service 
covering  every  aspect  of  shopfitting: — 

*Free,  Design  service,  layout  drawings,  &  A 
quotations.*  T 

*  Modern  aluminium,  &  traditional  timber 
shopfronts.-X- 

*  Modular,  interior  shopfittings  &  fixtures* 

-^-Electrical  systems,  lighting  layouts, 
heating  schemes.* 

•x-Suspended  Ceilings,  &  air  conditioning.* 

*Floor  coverings,  carpet  laying,  &  internal 
screeds.* 

*Minor  building  work,  &  plumbing.* 

-x- Fire  protection  schemes,  &  sprinkler 
systems.* 

*Joinery  &  cabinet  making* 

*Jf*  all  at  competitive  prices  — 
can  we  be  of  service 

Advance  Space  Services  Ltd., 
Apeils  House,  Lyon  Way, 
St.  Albans,  Herts.  AL4  0LR. 


Profit  from 
CWExpertise! 


CWE  is  one  of  Europe's  leading 
manufacturers  of  home  wine  making 
ingredients.  Our  knowledge  of  wine  making 
is  as  extensive  as  our  product  list- which 
has  everything  you  need  for  a  profitable 
wine  making  department.  I  n  the  booming 
home  wine  market  it  pays  to  stock  CWE  - 
the  name  your  customers  know  and  trust. 


^®|^  Continental  Wine  Experts  Limited 

The  Winery,  Cawston 
Norwich  NOR  75X 

CWEsimply  the  best  in  home  wine 


Trade  Sales  Department 


Beauttsales 

We're  good  for  business. 


Jochem's  Hair  Preparation 

170cc 

£7.80  per  dozen + VAT 
Retail  price  £1.07  each 


Gill's  Medicated 
Dandruff  Remover  Shampoo 

75  cc 

£1.56  per  dozen  +  VAT 
Retail  price  22p  each 

Gill's  Grey-Go  Lotion 

75  cc 

£3.12  per  dozen  +  VAT 
Retail  price  43p  each 

Obtainable  from  your  local  wholesaler 
or  direct  from: 

Beautisales  Ltd 

35  Old  Bond  Street,  London  W1X  4JH. 
Tel:  01-493  2565/6. 
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This  is  your  last  chance  to  take  advantage  of  the  Big  Strepsils  & 
Fenox  Bonus  Offers,  so  stock  up  with  regular  and  honey/lemon 
Strepsils  now. 

Both  flavours  are  a  great  success  as  more  customers  than  ever 
before  are  choosing  Strepsils  for  the  relief  of  sore  throats. 
The  demand  could  be  even  greater  this  winter  so  order  your 
Strepsils  and  Fenox  on  bonus  right  now. 
Just  order  through  your  usual  wholesaler. 


